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Room air conditioners—1960 


Buying a room air conditioner is a lot safer than it used to be. 


The extreme exaggerations and misrepresentations which were formerly 


prevalent in air conditioner selling created a situation in which the 


manufacturers, in self defense, had to adopt a common standard for testing 


and rating to take the place of the old horsepower and ton types of claims 


that were common, and usually misleading. 


Not too long ago, general advertising practices in 
the room air conditioning industry were such as 
to make it almost impossible for a consumer to 
buy a room air conditioner with any degree ol 
certainty that he was getting either what he 
needed or what he thought he was pure hasing on 
the basis of published sper ications and advertised 
values for room-cooling capacity The terms 
horsepower, tons, even Btu, gradually became so 
misused in advertising that it was necessary 
for the industry, through its trade association, to 
formulate and adopt a standard method for rating 
air conditioners. This newly adopted plan is en 
forced by the industry itself and it does provide 
the public with a reasonably accurate basis for 
judging the important operating characteristics 


ol a room air conditioner 


Cooling capacity 
The first factor to be considered when you pur 
chase an air conditioner is its cooling capacity 
This characteristic is now given by practically all 
manulacturers in terms of the amount of heat 
the air conditioner can remove per hour and is 
determined under standard test conditions set 
forth by the National Electrical Manufacturers 
Association (NEMA) 


pressed in Btu, or British Thermal Units, a term 


The heat removal is ex 


now universally understood and accepted in the 
The actual 


capacity you will need to cool a particular room 
| | 


heating and cooling equipment fields 


or area is not easily established, for it depends 
upon a considerable number of factors such as the 
type of building construction, exposure to sun, 
the presence of lamps and appliances that give off 
heat in operation, and the intended uses for the 
space to be cooled 

As a very rough approximation, 15 Btu of ca 
pacity are required to cool each square foot of 
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Carrier 51BA090101 


floor area to a maximum of 15 degrees below the 
outdoor temperature. If hot-weather tempera- 
tures above 95 degrees are normally encountered 
or a lower indoor temperature than 80 degrees 1s 
wanted, the Btu figure per square foot will need 
to be higher than 15 If vou are interested in 
selecting one or more room al conditioners on 
the best possible basis, and in determining the 
needed cooling capacity with some accuracy, you 
will find it advantageous to write for a copy 
of ARI Standard 120-56 (available for 10 cents 
from The Air-Conditioning and Refrigeration 
Institute, 1346 Connecticut Ave., N.W., Wash- 
ington 6, D.C.). 


Noise 
Of great importance to many persons will be the 
amount of noise created by the conditioner when 
it is operating. It is not easy to judge this char 
acteristic reliably; the degree ol troublesomeness 
of a noise is dependent upon many variables, in- 
cluding the pitch of the major sounds heard. Gen- 
erally, too, the buver ol cooling equipment is 
interested not only in the amount of noise created 
(Continued on page 6) 
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UNORDERED MERCHANDISE received through the mail is a nuisance and a 
bother. A Better Business Bureau points out that you are not obligated to 
acknowledge receipt of such merchandise, or to return it, or to pay for it 
unless you use it, or to keep it beyond a reasonable length of time. If 
called for by the sender in person, within a reasonable time, you are under 
obligation to surrender it. As for the D.A.V. "Idento-Tags" which are 
sent out with a request for a contribution, police authorities warn that no 
one should attach his keys to a tag bearing his license number. With such 
information, anyone picking up keys that are lost can obtain the owner’s 
name and address from the Motor Vehicle Department and will then be ina 
position to steal the car at his convenience. 


7. * . 


THE VANGUARD CIGARETTE that contained no tobacco may be able to make 
the grade in securing distribution in spite of opposition. After experi- 
encing difficulty in placing its anti-tobacco advertising and with poor 
repeat sales (apparently people who bought it out of curiosity didn’t like 
the taste), the company went into bankruptcy One attempt at reorgan 
tion failed, but in March its creditors decided to proceed with plans to 
improve the product and market it on a mail-order basis. 


* * * 


PROPOSALS OF VARIOUS STATES TO ADOPT CODES requiring that frozen foods 
must be kept at zero degrees Fahrenheit in transit have caused unhappiness 
in certain sections of the trucking industry. The changeover to proper 
equipment needed to assure such low temperatures, however, can quite easily 
be made, according to the Thermo King Corporation, which offers to supply 
proof to anyone who is interested that their refrigeration units will en- 
able trucks and trailers to hold frozen food at the desired low tempera- 
ture. Such equipment is reported to be already in use by a number of conm- 
panies, including Morton Frozen Foods and the Howard Johnson chain. The 
State of Massachusetts has recently adopted a "zero-degree" frozen food 
handling code, to take effect August 1, 1960, that specifies O°F as the 
maximum temperature to which frozen foods should be subjected during trans- 
portation, storage, and retailing. Connecticut officials are also reported 
to be considering a similar code for that state. Consumers in those states 
may look forward to an improvement in the frozen foods that they purchase 
at the grocery store. 

* * * 

CONTRARY TO THE ADVERTISING, certain Orlon sweaters do pill. Accord- 
ing to the Federal Trade Commission, Orlon sweaters made by Premier Knit- 
ting Company were found to pill (fuzz up in balls) in tests made by an in- 
dependent Boston laboratory. The F.T.C.’s hearing examiner accepted the 
conclusions of the laboratory and ordered the company to stop misrepresent- 
ing its product with respect to pilling tendencies. 


* * * 


THE PRACTICE OF CHARGING FOR REPAIRING HOME APPLIANCES on a job basis 
rather than by the hour has been introduced by the Hotpoint Division of 
General Electric Co. Under the new plan, service is charged on the basis 
of one of three categories: replace, repair, or adjust. Prices range from 
$1.45 for replacing a water heater cover, for example, to $42.75 for re- 
placing a complete electric range body. The flat-rate charge for making a 
house call varies from $3.50 in Atlanta to $5.50 in Los Angeles where 
formerly such charges ran as high as $10. By eliminating the hourly labor 
charge, the company points out, the customer is not penalized by having one 
technician take longer than another to do the job. The company also checks 
on the service by telephone and postcard to consumers. We shi be glad to 
have reports from subscribers on how well the new system is working. 
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but to the automobile driver as well. According to Dr. Rosario 
Montreal, Canada, the fat automobile driver is more accident- 
slim driver, and his accident rate is directly proportional to 
of overweight Dr. Robillard takes the position that when 
a driving license should be restricted to use of 
and, when it is extreme, even this tolerance should 
was the view of a panel in which he participated that 
ing conditions certain people must be prepared to give up 
an automobile in the interest of the general welfare. 


OBESITY IS A MATTER OF CONCERN not just to the woman who wants a styl- 


mht to operate 


* * * 


AUTOMATIC VENDING MACHINES sell a wide variety of products, cigar- 
sandy bars, chewing gum, nuts, soft drinks, milk, and coffee. The 
opment is a patented vending machine that will dispense phono- 
is for Record Vending Machines, Inc., of Denver, which plans to 


‘ 


the "top ten recordings" of the month. 


devel 


* * * 


WHAT ARE YOUR FAVORITE VEGETABLES? According to an agricultural 

narketing survey, the average person today is buying 12 percent fewer fresh 
ind over 5C it more frozen and canned vegetables than he purchased 20 
years ago. Corn and cucumbers are the only two showing an increase in per 
capita consumption in fresh form. Fresh lima beans and fresh green peas 
have nearly disappeared from produce counters. The biggest gain in con- 
sumer preference has been shown by frozen limas and frozen green peas. 
Both frozen broccoli and frozen asparagus now have a higher-—per-—capita con- 
sumption than these vegetables in their fresh form People are also eating 
more frozen and canned snap beans. Fresh spinach and cabbage are the chief 
items that have suffered a reduction in over-all popularity. 


COIN—OPERATED DRY-—CLEANING UNITS similar to coin-operated washing 


machines are making a limited appearance. For something like 75 cents to 
$1, in areas where experimental machines have been installed, a customer 
can dry clean car coats, sweaters, blankets, overcoats, afghans, snow 
suits, comforters, sack coats, and wash-and-wear suits, for example. A 
typical 9-pound load might consist of three snow suits, four or five car 
coats, or three or four pairs of trousers with a sport jacket. The markets 
aimed at, in addition to joint ventures with coin-operated laundries, in- 
clude fraternity and sorority houses, transportation terminals, and mili- 
tary installations, according to Chemical Week It appears that motels, 
hotels, apartment houses, and supermarkets will probably not be approached 
until the machines have scored a good record for safety and reliability, 
although few difficulties are anticipated. 


* * * 


AS THE SWIMMING SEASON APPROACHES, daring souls who like to go in 
early should bear in mind that cold water can be dangerous to health. The 
Red Cross warns that plunging into cold water creates a shock to the system 
and the aftereffects will probably be exhausting instead of stimulating. 
Furthermore, at the opening of the season, the physical condition and en- 
durance of the body are not as good as they will likely be by the end of 
the summer. In some cases, there may be a further hazard. Last year Dr. 
Norman S. Blackman of the Brooklyn Hospital reported the case of a 15-year- 
old girl who walked into the waves on an ocean beach in July and suddenly 
fainted. When she was pulled from the water, she was as red as a broiled 
lobster. Careful diagnosis indicated that she had an extreme reaction to 
cold; during the previous winter her face would erupt in red wheals if she 
were caught out in a cold rainstorm. Her physician was able to desensitize 
her by the administration of certain injections, but if she had been given 
the standard ice treatment for sunstroke, as was suggested when she was 
first pulled from the ocean, she might have died from shock. 


(The continuation of this section is on page 37) 


CONSUMER BULLETIN 





Consumer Bulletin 


THE ORIGINAL CONSUMER INFORMATION MAGAZINE 


Consumers’ Research & a non-profit 
inst.tution. it is organized and operates 
oe-cietie, weit enbeteatias VOL. 43, NO. 6 CONTENTS JUNE 1960 
service for consumers. The organization 
has no support from business or industry Room air conditioners 1 960 
its funds come solely from the ultimate 

Buying a room air conditioner is a lot safer than it used to be 
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Lntnge eaumty are avenged in cipher 15 brands were tested for chipping resistance, impact resist 
betical order by brand name (not in order ance, resistance to thermal shock, and moisture absorption 
of merit) under each quality or perform- 

ance rating A numeral 1, 2, or 3 at the 

end of a listing indicates relative price, 

1 being low, 3 high. Where the 1, 2, 3 FEATURES 

price ratings are given, brands in the 1 
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Room air conditioners—1960 


within the cooled area, which disturbs persons | 
the room or in adjacent rooms, but also the amount 
of sound radiated in the immediate vicinity of the 
conditioner outside the home, which may constitute 
t serious annoyance for one’s neighbors, especial] 
where homes are close together 
Actually, most of the noise will be the swish 
ing of the air circulated by a fan as it is pulled 
nto and then blown from the conditioner (,en 
lly, in past tests, a squirrel-cage type ol fan 
found to be pret rable to the propeller blade 


type in respect to amount of noise produced 


simply because the former type can circulate a 


« volume of air at comparatively low speed 
ind it is the speed of air movement through nar 
ow channels that, other things being equal deter 

ines noise level 

Complaints regarding noisy conditioners cal 
ten be blamed on improper installation or poor 
nuspection of a conditioner before it is installed 
rather than inherently poor design If the 
mounts on some compressors are not unbloc ked 
or treed before final installation, for example, the 
vindow or side of the room in which the power 
init is situated may be caused to vibrate Set 
screws holding fans in position sometimes loosen 
during shipment or after a short period of use and 
tuse anything from a minor scraping noise to a 
din that is loud enough to frighten anyone. Some 
times a cable or piece of tubing may be moved 
during shipment or installation, strike the com 
pressor housing or the shell or al other tube each 
time the compressor revolves, thus cre ating a very 
disturbing noise The competent installer who 
checks tor these possibilities and corrects them 
beforehand usually has satisfied customers, where 
as a tast installation job often results in trouble 


and consequent dissatisfaction with the unit 


Filter media 


Owing to new emphasis in advertising, there ts 
likely to be an increasing interest in the compara- 
tive eflectiveness of the several different kinds of 
filters used in the new model conditioners Phe 
old stand-bys—disposable fiber glass and “ perma 
nent’’ aluminum often or usually of the viscous 
impingement type carrying a film of sticky liquid 

are still in wide use, but there are some new 
types of germicidal and electrostatic filters coming 
into use which do make for alluring advertising 
COpy 

One new germicidal filter is made by the Fram 
Corp., a long-time manufacturer of air and oil 
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General Electric R-161-16 
hlters for automobiles. It employs a new filtering 
material treated with a proprietary germicide 
called Permachem, which is claimed to retard the 
growth of bacteria and germs caught by the filter 
Unfortunately, some of the air conditioner adver- 
tising for it must be read carefully if one is not to 
be misled. The statement that ‘* Permachem filter 
kills over 990% ot all al borne yerms trapped” 
might easily leave the impression in the reader's 
mind that 99 percent of all air-borne germs 
are trapped and killed, which of course is not 
the case. (The type of “viscous impingement” 
filter used in most air conditioners is only about 
§ to 15 percent efhcient for the larger-sized air 
borne parti les and of little or no use for smoke 
and other particles of very small size and, if the 
filter won't trap them, the germicide can’t kill 
them. 

here is also increased use of so-called electro 
static-type filters. In one of these, for example, 
the non-conducting plastic filter medium tends to 
become charged and thus has a tendency to at 
tract small dirt particles from the air passing 
through the filter (just as dust collects on a phono 
graph record, particularly in relatively dry peri 
ods). The effectiveness of this type ol filter is 
likely to be variable, for to an extent it Is depen 
dent upon the relative humidity, but it is judged 
slightly preferable, overall, to the simple mechani 
cal filter usually employed in an air conditioner if 
one is interested principally in the removal of fine 
dust-like material, lint, etc. In another type of 





electrostatic filtering system, the attracting field 
is set up by use of a miniature Van de Graaff high- 


voltage generator. Either method, of course, is 
judged considerably less effective in filtering efh- 
ciency than a true electronic-precipitator-type 
filter which is not, so far as we know, available 
with any room air conditioner. 

There seems to be pretty general agreement 
that the combination of an air conditioner and any 
normally used filter should provide some relief to 
most persons who suffer from allergic disorders, 
during periods when they are exposed to the con- 
ditioned and filtered air 


The excise tax 

Effective December 1, 1959, the 10 percent excise 
tax, which formerly was applied only to condi- 
tioners rated at less than one horsepower, will be 
levied on all self-contained air conditioning units 
whether portable or ¢ onsole, or kinds ior installa- 
tion in or in front of a window or other opening 
Because the tax is imposed on manufacturers’ 
sales to wholesalers, and conditioners sold before 
December 1, 1959, are tax exempt, many dealers 
will have special buys in 1959 tax-exempt models 
for the 1960 season. Very likely, however, not very 
many of the approximately 400,000 1959 units 
carried over will be available in June unless the 
early summer is generally unseasonably cool 


When and where to buy 

Room air conditioners remain a seasonal item in 
spite of the many attempts by manufacturers and 
dealers to increase sales during the off-season 
September to May 
ductions and other incentives to their purchase 


by offering special price re 


Obviously, if vou are thinking of buying and can 
wait, this off season is the one in which to make 
your purchase. One advantage is likely to be that 
you will obtain an unhurried and therefore a care 
fully made installation. The best installation is 
not too likely when the installation crew is work- 
ing overtime during a hot spell trying to keep up 
with orders. 

CR receives many letters each year that com- 
plain of the service supplied by particular dealers 
handling practically any make of conditioner. 
Otten the purchaser is unable to obtain service 
trom certain classes of dealers, who had never in- 
tended to supply it when they made the sale. One 
way the consumer can spot such a dealer is by 
inquiry of others in his neighborhood who may 
have some knowledge of the dealer's selling and 
servicing practices. You may have good reason 
to be skeptical about future servicing if a dealer 
sells current model conditioners of respected 
makes at phenomenally low prices, far below 


those asked by competitors. Most manufacturers 


and distributors cover their liability for servicing 
charges under the guarantee by charging the dealer 
a fixed fee to cover warranty expenses on each 
appliance he buys. The reputable dealer, in his 
turn, must pass along this charge to the consumer 
if he intends to provide service. His selling prices 
will therefore necessarily be higher than those ol 
the dealer who does not intend to supply service 
and has therefore made no financial provision for 
it in his markup above cost. 


CR’s tests 


Although it is safe to assume that at this time 
Btu ratings indicated by manufacturers are ap- 
proximately correct (the specification allows in- 
dividual variations up to + 8 percent), cooling 
capacity ratings for all of the models listed were 
determined and found to agree reasonably closely 
with manufacturers’ ratings, indicating that con- 
trol by industry is being handled in a creditable 
and effective fashion. In addition, judgments 
were made of the amount of noise produced, with 
the conditioner installed and operating in a cor- 
rect manner. Several other characteristics were 
examined critically in the course of a thorough 
engineering examination and are discussed in the 
listings when deemed of significant importance 
or likely to be of interest to the consumer. The 
controls for each conditioner were mounted at the 
front and easy to use unless otherwise noted, and 
each model was equipped with a thermostat 

The conditioners are listed alphabetically within 


the A, A 


, and B rated groups 


A. Recommended 
Coldspot (Sears-Roebuck'’s Cat. No. 6015) $199.95 


plus shipping. 
A very satisfactory conditioner which incorporated several 
desirable features in its design 


Frigidaire Al-100M 
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wn and treated t 
i The fr 4 va plastx and eas\ 
The filter, of 
ind treated with a germicide see text 


hielded, desirabk 


t 
t 


washable re usable 


ut (drawer-t 
rkmanship ju 
(seneral 
veight, 140 Ib 
Performance characteristics 
105 ctor Ren 
mndition 
leet per 
n the 


Fedders, Model 12-D-2 
No ¢ tabli 


The performance of this conditioner was above average in 
several respects, including cooling capacity and ability tc 
remove moisture from the air 
of this conditior 
tructed and treated to 
cooling fil were protected f1 
front grille, made 
obptam acct to the permane! 
plasti filter (,eneral work: 
good Net weight 162 |b 
Performance characteristics 
105 Satistactory Remo 
hour under the condition 


aveTage ai the outdoor sick 


General Electric, Model R-161-16 General Electric 
Co., Louisville, Ky.) No established list price $300 
in N.J 

The Genera! Electric provided well-above average cooling 
capacity and relatively high operating efficiency. Moisture 
removing ability was comparatively low, however 

The cabinet of this conditioner was well constructed 
treated to resist corrosion, and provided protection for 
the exterior cooling fins he front grille was made of 
plastic The filter, of the washable, re-usable type, was 
located behind the grille The controls are behind a 
panel recessed in the front grille, an arrangement that 
very likely improves the over-all appearance but does 
result in some slight inconvenience. General workman 
ship judged good. Net weight, 158 Ib 

Performance characteristics: (Cooling capacity at 95° and 
105°, satisfactory. Removed 2.1 pt. of moisture per 


hour under the conditions of the test. Room air circula 
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Welbilt 6WG 


Noise level indoo 


average: on the outdoor side higher than 


tion, about 290 c.f.m 


Bw 

Carrier, Model 51BA090101 
No established list pric e 
A satisfactory conditioner in most respects. Its compara 
tively light weight would be an advantage to those who make 
their own installation 

t was of satisfactory design 

sion The exterior coolit 

tected as would be desirabl 


t remove Disposab! 
lace when the grille was 


judged good Net 


Performance characteristics: (Cooling 
105°, satisfacton Removed 2.8 


hour under the conditions of the test 


eral construction 


tion, about 250 cub feet per minut 


indoors, average itdoor side 


Frigidaire, Model AI-100M Frigidaire 

Motors Corp... Davton 1, Ohio) List pri 

$330 in N.] 

An average conditioner in most respects. Moisture-removing 
ability, however, was above average 

The cabinet was well constructed and treated to resist 
corrosion The exterior cooling fins were not shielded 
as is desirable rhe front grille was formed of metal and 


' 


was easy to remove The washable a m filter was 
was tilted 


(seneral construction } good Net 


accessible for cleaning when the fr 
downward 
weight, 148 lb 

Performance characteristics: (00! par a 5° and 
105°, satisfactory Removed moisture per 
hour under the conditions of the test 
Noise level: indoors, higher than 


han average 


Room air circula 
tion, about 280 c.f.m 


average; on the outdoor side, lower t 


RCA Whirlpool, Model C-100B-2  (\\hirlpoo! Corp., St 
Joseph, Mich.) List price not availabl 

This model was slightly above average in most respects 
Cabinet, well designed and constructed; treated to resist 
corrosion Exterior cooling fins were protected, as is 
desirable. Front plastic grille was easily removed to 
obtain access to the disposable (germicidal) filter. Gen 
eral workmanship judged good, overall. Net weight, 


150 Ib 


Performance characteristics: Cooling capacity at 95°, satis 
factory; at 105°, fair. Removed 2.6 pt. of moisture per 


hour under the conditions of the test. Room air circula 
tion, approximately 285 c.f.m. Noise level: indoors and 
on the outdoor side, lower than average 





B. Intermediate 


Chrysler Airtemp, Model $10-02 (Airtemp Div., Chrys 
ler Corp., Dayton 1, Ohio) No established list price 
$360 in N.] 

Performance was satisfactory, but there were certain char 
acteristics in which improvement would be desirable 

The cabinet of this conditioner was well built and 
treated to resist corrosion. The exterior cooling fins 
were protected, desirable. The front grille was made of 
plastic. The filter was accessible from the front. Gen 
eral workmanship judged satisfactory Net weight 
155 lb 

Performance characteristics: Cooling capacity at 95° and 
105°, satisfactory, but the model tested tended to blow 
fuses at the latter temperature (pulled 13.4 amperes 
high Removed 2.3 pt. of moisture per hour under the 
conditions of the test. Room air circulation, 240 c.f.m 
Noise level: Indoors, well above average: on the out 


door side, about average 


Philco, Model 80AC021_ (Philco Corp.. Tioga ar 

Sts., Philadelphia 41) $250, list 

Cooling capacity and moisture removing ability were com 
paratively low for a 12A-115V conditioner, although prop 
erly represented by the manufacturer 

The cabinet was of good design and treated ti 
corrosion The exterior oolir fins were adeq 
protected by a coarse wire mes! The front panel 
ovided eas\ 


germicida 


metallic and, when tilted down 
the permanent, washable, plast 
Control for thermostat behin ront grill 


workmanship judged satisfactor Net weight, 125 Il 
| 


Performance characteristics; 9 ( oolin apacity at 9 and 
105° satisfactory, but un becan noticeably less effi 


rent as o itside emt atul reased Rem ved 
1.9 pt mo i f inder conditions of the 


test «or F irculation abo 280 cf.n Nose 


level: indoors and on the outdoor side, higher 
average 

Welbilt, Model 6WG (\Velbilt Corp 
N.Y.) List price not available 

About average in most respects. The noise level exhibited 
was higher than average 

The cabinet was of satisfactory design, but the exterior 


Maspe th 


cooling fins were not protected against damage, as is 
desirable. Removal of front grille, made of plastic, pro 
vided easy access to the “permanent"’ washable-type 
filter. General workmanship judged satisfactory Net 
weight, 110 Ib 

Performance characteristics; Cooling capacity at 95°, satis 
factory; at 105°, fair. Removed 2.1 pt. of moisture per 
hour under the conditions of the test 
tion, about 250 c.f.m. Noise level: indoors and on the 


outdoor side higher than average 


Westinghouse, Model MCA-121C (Room Air Condi 
tioner Dept., Westinghouse Electric Corp., Columbus 16 
Ohio) List price not availabk 

About average in most respects 
outdoor temperatures was high 

The cabinet was well built and of unusual design in that 
an adjustable ‘“‘window frame’ was furnished, and if one 
ynditioner may be 


moved from one room to another, as desired, and used 


Room air circula 


Current drain at high 


purchases a small accessory cart the 


where wiring having a lequat capacity is ullable I he 
exterior cooling fins were protected, as | irable The 
front plastic grille was easily remove n provided 
iccess t the permanent, washable-t 

vorkmanship judged satisfactor Net 

Performance characteristics: 

105 satisiactory Remov 

hour under the conditions o 

tion, about 250 c.f.m 


outdoor 


Some of the more important characteristics of the air conditioning units tested by Consumers’ Research 





Rated cooling 


Width Height, Depth capacity 
Brand and mode! inches inches inches 


Btu hr. (95°) 


Rated 
Rated watts dehumiditying 
at standard capacity Power 
test conditions pt. /hr lector 


Ait circulating 
capacity, cubic Btu 
feet per minute per wett** 





Carrier 51BA090101 
Chrysler Air Temp $10-02 
Coldspot 6015 

Fedders 12D-2 

Frigidaire Al-100M 
General Electric R161 
Philco 8OACO21 

RCA Whirlpool C-100B-2 
Welbit 6WG 
Westinghouse MCA121C 





sumer It is, however, desirable mear i tting the max 
¢ to use that condit er putiet without 


¢ higher than the branch lin 


* A high power factor has no direct advantage of importance to 
ability from any conditioner while at the same time making it p 
the wiring. With low power factor, the line current in amperes may 

** The higher the figure (which measures the heat taken fr the cooled space per electrical watt 
of electricity 
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Numerous ‘small’ adulterations 
make big holes in food and drug control 


Dit opinions expressed in 1905 by Dr. Harvey W 
Wiley, pioneer in the development and improve 
ment of federal food and drug control in the United 
States, are still of great interest and importance 
to consumers. At that time Dr. Wiley wrot 

here can be no excuse, it seems to me, to justify 
the use of a harmful article even in small quan 
tities. The character of the offense is not so much 
the amount of the material used as its harmtul 
I do not think that there is any 


: ’ ‘ 
manutlacturer whose conscience 1s so seared as to 


illow him to add to food produc ts things whicl 


lature 


he is certain will prove injurious to the health ot 
the consumer Perhaps he is aware ol the tact 
that the materials he uses are irritants or poisons 
but he justifies himself in their use by the argu 
ment of ‘small quantities.’ He forgets 
ire a hundred other manufacturers usi 
different kinds of injurious substances 
excusing themselves for the same reason 
onsumer. . .[finds] in his food not one but many 
substances acknowledged to be injurious and yet 
each present only in small quantities. The total 
of these small quantities. . .must be regarded as 
seriously threatening the health of the consumer.” 
In olden times, punishme nt ol known adulter i 
ors of tood produc ts was swilt and sure The 
nan who tampered with ale, wine, or bread was 
likely to find himself hauled through the streets 
olf his town in a cart that had been used for hauling 
filth, subjected to the pillory, or driven from his 
trade and his guild, even banished from the town, 
ind exposed to public disgrace and contumel) 
vith the town crier proclaiming his crime to the 


Under present laws, he very likel) 


opulace 
suffers no penalty other than the need, in a tew 
cases, to hire a chemist or toxicologist to prove 
that his adulterants were not really harmful since 
the amount present in his food or beverage did not 
kill or obviously injure a few test animals. He is 
arely put to the embarrassment of having to 
prove that no long-run ill effects occur throug! 
the animals’ lifetimes or in succeeding generations 

\dulteration is an old art, much discussed 
Oks as far back as the 11th century Today it 
is more or less respectable to be a food and bever 
ige adulterator, and some of the biggest and most 
reputable companies engage in it on a huge scal 
with the aid of the best technical advice, and with 
out governmental penalties. 

T here is no one official and no government 
iwency of state or federal government who has 
made it his job, or accepted the responsibility to 
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Agreement [upon what is clearly toxic and 
what oub y Narmiess} is not likely 


without far Impiete 


Ve CONSUMer 
guished food 
»search labora- 


in nis 











decide at what point the multiplication of chemi 
al food additives and addition of chemical sub- 
stances to food shall be stopped because they have 
gone up to and beyond a sale limit. There is no 
provision in present laws and regulations of the 
tederal yovernment or ol the States lor establish 
ing a limit beyond which manufacturers shall not 
go in extending the use of the thousand or more 
injurious or questionable substances which they 
may choose to add to foods and beverages ior a 
wide variety of purposes, to gain an economik 
idvantage. 


tood 


There are a dozen purposes for which 
idulterants and additives are used. Most impor 
tant among these is the use of substances which 
preserve perishable products or slow the rate at 
which they become stale, unpalatable, or unsal 
able. Second in importance are dyes, much used 
to improve color or to give an attractive color to 
1 product which a manufacturer may consider 
unattractive or unappetizing in its natural state. 
Discontinuance of the use of many long-accepted 
dyes, long presumed to be safe, was ordered in 
recent months, because they were found 
harmful, or of questionable safety in animal ex 
periments, experiments that should have been con- 
ducted a generation ago.) Some additives are 
used to kill insects or discourage their attacks on 
foods, others to prevent caking in pa kaged pow- 
Various chemicals 
are employed to act as Others 
bleach the natural pigments that would give 


dered and granular products. 


‘yeast nutrients.” 


bread or cake a yellowish tint. 

There are several chemical leaveners used, in- 
stead ol yeast, tor « ookies and cakes. Solid short 
enings contain strictly artificial and foreign fatty 
acids produced in the process of hardening or 
hydrogenation, and traces of nickel, a toxic metal. 
There are many substances that serve as coloring 





and preservative materials (antioxidants) im 
packaged solid fats and ready-prepared foods and 
in mixes containing fats. Some additives serve 
purposes so technical in character that their func 
tion cannot readily be explained to consumers 
e.g., interface modifiers, surfactants). Stabilizers 
and thickeners are much employed in starchy 
foods as fillers and as materials to maintain a 
desired consistency through long periods 
storage and handling. 

Artificial sweeteners are often employed to 
allure those who would like to avoid sugar, and 
sometimes because a given amount of sweetening 
effect can be provided in a much smaller space 
when an artificial sweetening agent is used. Mold 
inhibitors are now almost universal use in 
cakes and breadstufis of all kinds sold in grocery, 
Che seed wheat | lanted to grow the wheat 


trom which flour is made was probably treated 


stores 
with organic compounds of mercury (extremel 
toxic materials) to protect against certain plant 
diseases 

Many of the chemicals now used are too new 
to have been emploved in Dr. Wiley'’s time 
others were among the chemical additives to 
which Dr. Wiley 


quoted above 


was referring in the brief item 
Che number of chemical products 


used in tood have multiplied enormous! 
the time when Dr. Wiley wrote 

A trade association whose leadership shows fore 
sight and initiative that is rare, indeed unique, u 
the food industries, has recently taken a step that 
deserves wide notice and commendation The 
American Meat Institute has requested Congress 
to provide eight or ten times the amount of mone) 
requested by the federal departments for researc} 
into possible harmful effects of contamination o! 
foods by chemical substances, including the svn 
thetic hormones and other chemicals used in pro 
duction and processing of meats 

The government, says the Institute, is doing far 
too little on chemi als used in larming and feeding 
ol cattle and other animals; there is need to take 
major steps to maintain consumer confidence 
the products of agriculture. The farsighted leader 
American Meat Institute deserves 
One may hope 


ship of the 
credit for their courageous step 
their « xample will be followed by adoption ol new 
policies in the many thousands of companies that 
produce agricultural chemicals and food additives 
and by the executive heads of the 70,000 food 
manufacturers who process our food supply and 
deliver it to butcher shops, groceries, and super 


markets 





Reprints from Consumer Bulletins 


No. of Price (stamp: 
Title peges acceptable 


Rugs and carpets ipr. "60 5 20c 


Softening the water we 
use ‘eb ) 20c 


Which encyclopedia 
should I buy for my 
children? 


Milk—an overrated food 
Part I 
Part II 


Japanese transistor port- 
able radios 


Anti-freeze 


Home is where the 
hazard is 


Hold that salt! 


Choosing an extension 
cord Aug 


Contact lenses, by Pur 
man Dorman, M.D July * 


“Miracle” additives for 
your car’s crankcase? July 


The parking meter problem July ’ 


Price (steme 
Title acceptable 


Automatic washing 
machines (revised) 


Fact and fancy in mail 
order ads 


Gadgets and ‘‘specia! 
ties’’ for autos 


Taking a trip by air 
Copying devices for use 
in the office, school 


and home 


Those labels on packaged 
foods 3 (mimeo) 


Notes on foods and 
nutrition 7 


Heart disease 5 (mimeo) 
Fat in the diet . 4 
The food you eat s : 5 


Discount houses 


Finishing of Western Red 
Cedar and Redwood 
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Ford Country Squire 


Station wagons 


(He popularity of the statior 


rather rapidly At the present time, about 


cent ol all American cars sold are statior Wa 


) 


compared to £2 percent in 1949 Rambler sells 


ibout 40 percent of their total production as 
station Wwayons 

hese utility vehicles are ideal for those who 
frequently have need to transport more 
larger goods and chattels than can be convenie 
ly or safely carried in a passenger car trunk 
yet do not carry enough baggage, camp equi 
ment, or artisans’ tools, or other cargo to warrant 
the purchase of a small truck. Farmers par 
ticularly find station wagons very useful, may 
even at times use one to transport farm imple 
ments or small livestock 

Station wagons are available in two- or fou 
door models and with two or three seats, rated as 
carrying six and nine passengers, respectively 
Actually, on many makes the transmission tunnel 
limits the capacity of the first two seats to two 
persons, and for comfortable riding these statior 
wagons actually afford space for only four or sevet 
passengers 

The lower priced makes are usually available 
with 6-cylinder or V-8 engines If the station 
wagon is to be used for transporting fairly heavy 
loads, or is to be equipped with an automatic 
transmission, the more powerlul V-8 engines are 
to be preferred 

Miles per gallon will be slightly lower for sta- 
tion wagons than for passenger cars; the difference 
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except for their bodie are 
ame as their counterparts ir 
Thus the judgment of Cor 
on corresponding passenger 

in the May 1960 issue will, in 

on with the information given in the 
mpanying discussion and table, in most 


sreliat uides choosing 


will depend, of course, upon the load carried 
Choice of a wagon, however, is usually greatly in 
fluenced by the arrangement of the body and its 
cargo-carrying space dimensions, and personal 
preference must be the basis for decision between 
the makes in selecting one that seems best to suit 
the purchaser's and his family’s requirements 

In the regular type of station wagons, Mercury 
offers the largest cargo-carrying space, 102 cubic 
feet, with Buick the smallest, 76 cubic feet. In 
the “‘compact"’ class, the Rambler has the largest 
cargo-carrying capacity, 80 cubic feet, Comet and 
Ford Falcon second with 76 cubic feet, and the 
Rambler American the smallest, 52 cubic feet. 

The following table gives the essential dimen- 
sions of station wagons and also the heavier, more 
utilitarian truck-type station wagons now avail- 
able 








Over-all 
Price range 
in in in 


Wheelbase, length Length 


Cargo spece Tailgate opening 


Width, in 
Approx Minimum 
Height volume Height width 


maximum minimum in cu. ft in in 





Buick 

Chevrolet 

Chrysler Windsor 
Chrysler New Yorker 
Comet 

Dart and Dodge 
Ford 

Ford Falcon 
Mercury 
Oldsmobile 
Plymouth 

Pontiac 

Rambier 

Rambier Ambassedor 
Rambler American 
Studebaker Lark 


Valiant 





Station wagons with truck -type chassis 


G.M.C. V4 : . 7 201 > 
international Harvester 
Willys Jeep 2901 104% 


AF 





t From back of front seat to inside of closed tailgate. 


s Figures given are factory suggested base prices for cars with V-8 « igines except those 


shown do not include freight or accessories such as radios, heaters, or aut 


the case of Mercury Park Lane, Chrysier Windsor and New Yorker, and Buick Invicta 


trans 





Emendations to Consumer Bulletins 


Stereo amplifiers 
Pages 20 and 22, Mar. '60 Bulletin 


( hange the rating of the Fisher Model X-101A trom B 


Intermediate to A. Recommended. As a result of corre 
spondence from the Fisher Radio Corp., there was reason 
to believe that the sample originally tested was not repre 
sentative of normal production in respect to distortion 
characteristics as related to power output. The poorer 
of the two channels of a second sample tested since publi 
cation of the original report gave the following results 
maximum power output at 1000 cycles per second, 20 
watts; 18 watts output at 1 percent distortion 

Four 7189 tubes (replacements, $3.60 each) are used 
in the output stages of the Fisher X-101A instead of 
EL84's as was stated The 7189 tube is essentially a 
high-quality EL84 

The statement that the Fisher X-101A did not have 
a “high level” output (page 20, col. 2) for crystal or 
ceramic cartridges was incorrect. One of the two auxill 
ary inputs is suitable for use with a ceramic cartridge 
but not so designated on the amplifier, as would be 


desirable) 


In the listing of the Scott Model 299, delet 
ment that it “did not quite produce its rated power 
put lhe manufacturer's power output rating for this 
ampliher referred to a trade-accepted ‘‘music-power out 
put” which normally will be slightly higher than maxi 
mum power output measured with a pure sine-wave 

it which was used as the basis for Consumers’ Re 
earch’'s judgment of power output 

rhe statement that the Sc 

pe head (pz 
input 


no pickup 


Small radio sets 

Page 21, Feb. "60 Bulletin 

Listing of Sylnanta Model 1206. Svivania Electric Prod 
ucts Inc. has informed Consumers’ Research that, con 
trary to information previously supplied, the new Modei 
57-12 at $29.95 is not similar to the Model 1206 tested and 
reported on by Consumers’ Research rhe Sylrania 
table-model receiver illustrated was the Model 5712, not 
the 1206 
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35 mm. cameras 


AMEKA INDUSTRY, like automobile 


idopted forced ob 
‘ iles, and has ve 
many new models olf camer 
il some wmstal 


‘ oo many model 


models and makes altogether 
slimmer t know about. and so make a wise select 
not possibl determine W 
ne available to him which « 


t his needs WMony the host ol 


and models offered by larger de ilers 


dealers are able to carry in 
izable traction of the models available 


ew models suddenly appear, 


the value of « XiIstiny sto ks, dealers are tor 
‘ 


sell the discontinued models at heavily cut 
it they are to remain solvent. This all works out 
to the great disadvantage of the consumer, for i 
he decides to turn in his recently purchased dis 
continued-model camera on a new one, the turn-t 
price is likely to be only a fraction of the original 
purchase price even though that may itself have 
been a discount price. More often than not the 
changes that have been made do not constitute 
are gimmicks designed to 
consumer 


real advances, but 
stimulate sales, to make the unwary 
feel that he cannot get along with equipment the 
trade treats as outdated and obsolete. 

Che following table gives an idea of the turn-in 
values for several well-known cameras, as estab- 
lished by typical camera trade publications for 
the guidance of dealers 


List Turn-in Depre 
price allowance ciation 


$399.00 $140 


17.00 


S97 ON) 


Century 35 
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li vou reallv do need a new not merely 
because the trade has made your present one 


wise 


‘ ” , | 
obsolete as a way ol boosting sales), 
rivately 


procedure is to sell your present camera p 


with the aid of a newspaper advertisement, per- 
haps) or give it to another member of your family 
Che private sale mc thod is best whe practh able 


because most new cameras can bn bought lor 
about 25 percent off the so-called st pri ei 


no turn-in is involved. If vou turn the camera 


in, you pay full list price for the new « 


imera le SS 
the low turn-in allowance. 
Listings are in alphabetical 


‘-rated groups 


A. Recommended 


Century 35 (Graflex, Inc., Rochester 3, N.\ 
Made in Japan. Prominar F.C. f/3.5 coated lens of 
I Setkosha-MX 35 shutter with rated 


45 mm. focal length 
speeds ot 1 500 to 1 se and b ilb M I xX Sy rie | I mniza 
mtrol an¢ 1 shutter 


$49.50 


1 


tion. Click stops on aperture cr 
speeds (desirable Has a shoe for attachment of flash 
gun or other accessor 
Co ipled range-finder of s perim px 
window for view-finder and 
nity by movemer 
its helical mount, controlled by a lever 
advanced and shutter cocked by a single 
No provision for taking double exp« 
Has indicator on rewind knob to show 


lever 
de sired 
\SA speed of film with which camera is loaded 
resolved 68 


of lens, good 


enter, 40 lines per mn 


Shutter speeds were 


Weight 
Century 35 


Century 35 at $49.50 


Craflex, 


priced Camera Is equl 


18 mm 


Minolta V-2 


ikonette 





Quality of lens, good: resolved 56 lines per mm 
center, 40 lines per mm. at edges, at full aperture 


We ight, without case, 1 Ib. 11 oz 


Ikonette (Zeiss Ikon; distributed by Carl Zeiss, In 
485 Fifth Ave., New York 17) $29.95. Case, $5. Mack 
in West Germany. Novar Anastigmat f/3.5 coated lens 
of 45 mm. focal length. Pronto between-the-lens shutter 
with rated speeds of 1/25 to 1/200 sec., and bull M 
synchronization at 1/25 sec. Delaved action (self-timer 
Focuses from 3 ft. to infinity by rotating front element 
of lens (no range-finder 

Optical view-finder, not corrected for parallax, shows 


warning signal when film has not been advanced. Clip 


for flash gun. Lever (on front of camera) advances film 
and cocks shutter; the next movement of the same lever 
(judged somewhat stiff) makes the exposure. Large lens 
cover, which covers view-finder window also. Manually 
reset film counter Body is well made of plastic and 
metal 

Quality of lens, good for a low-priced camera: resolved 
68 lines per mm. at center, 34 lines per mm. at edges, at 
full aperture Shutter speeds were within permitted 
tolerances 

Weight, without case, 14 oz 


Minolta V-2. (Distributed by F.R. Corp., 951 Brook 
Ave., New York 51 $99.95. Case, $12.95. Made in 
Japan Rokkor P.F. f/2 lens of 45 mm. focal length 
Optiper H.S. Citizen shutter with rated speeds of 1/2000 
to 1 sec., and bulb. Built-in M-X synchronization. De 
layed-action release (self-timer EVS numbers 12 to 
20 (not cross coupled 

Coupled range-finder of superimposed-image type 
with single window for view-finder and range-finder. The 
view-finder has a luminous frame automatically corrected 
for parallax. Camera focuses from 2.6 ft. to infinity by 
he | The film is 


movement of the lens in a helical mount 
advanced and shutter cocked bv a single stroke of a lever 
Dial on back of camera can be set to indicate type ane 
ilm loaded in « ra Had folding rewind 
rank siral \t speeds of 1/1000 and 
1/2000 sec » not open fully Thus 
at 1/1000 se 
f/4 and at 1/2000 sec 


Quality of lens, good resolved 56 lines per mm 


that can be used 1 


nter, 40 lines per mm. at edges, at full aperture. SI 


hin permitted tolerances 


Century 35NE 


Century 35A 


B. Intermediate 


$29.95. Made in Japar 


lengt! 


Graflex, In« 


Century 35A 
Prominar coated f/3.5 lens of 45 mm. focal 
Ceres shutter with rated speeds of 1/25 to 1/300 sex 

and bulb. M-X synchronization. Shoe for attachment 
f flash gun or other accessory. View-finder had luminous 
frame with extra frame lines to permit partial correctior 


No range-finder 


knob to show speed and type of film with which camera 


Has indicator on rewind 


is loaded Focusing from 3 ft. to infinity by rotating 


| The film is adva iced and shutter 


front element of lens 
cocked by 2 strokes of a lever which folds flush with 
camera body when not in use. No provision for taking 
double exposures when required 

Quality of lens, fair: resolved 48 lines per mm. at 
center, 28 lines per mm. at edges, at full aperture. Shut 
ter speeds were within permitted tolerances 


Weight, without case, 1 Ib 


Century 35NE (Distributed by Graflex, Inc.) $114.50 
Made in Japan. Prominar f/2 coated lens of 45 mm 
focal length. Copal SVK shutter with rated speeds of 
1/500 to 1 sec., and bulb. This camera is similar to the 
Century 35N except the 35NE has a built-in coupled 
exposure meter and an indicator to show that the film 
is advancing properly (since there is no film-rewinding 
knob to show film movement It did not have an expo 
sure value scale. Like the 35N, the range-finder image 
was small and lacked contrast, making focusing some 
what difficult 


dial on the front of the lens barrel is set to the ASA speed 


In using the camera, the film selection 


of the film being used, the desired shutter speed is 
selected and set, then the aperture ring is turned until 
the red or yellow bar (seen in a window on the top of the 
camera), which moves from left to right as the aperture 
is decreased, is opposite the exposure meter needle 
Quality of lens, fairly good: resolved 56 lines per mm 


28 lines per mm. at edges, at full aperture 


at center 
Shutter speeds were within permitted tolerances 


Weight, 1 Ib 1416 OZ fairly heavy case, 644 o7 


Fujica 35, Model SE Distributed by Fuji Photo O; 
tical Products Ine 111 Fifth Ave New York 3 
$119.95 with Fujino 1.9 coated lens of 45 mm. focal 
] with f/2.8 lens at $99.95 (not 

} t Synchro between 

hn rated speeds of 1/500 to 1 sec., and 

M-X synchronization and self-timer. Click stops 

tter speeds speeds are cross-coupled to f 


Shutter spe 


Fujica 35 
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to determine apertures for flash pictures can 

with 7 colored bands that 1s set to the guide num 

1 flash bulb i with the range-finder 
sition; 


ne same 


Weight. 1 Ib. 8 


Olympus Electroset £1.8 istributed by Scopus In 
New York 16) $129.95 ( ase $12.50 Olym pus-G 
Zutko f 1.8 coated lens of 42 mm. focal length Setkosha 
between-the-lens shutter with rated speeds of 1/500 to 
nd | D f st ps are ¢ l ltoab t-In expo 
meter Delayed-action re » (self-timer M-X 
sed-image ty 
for view-finder and range finder 
iew-finder has a luminous frame to 
irea and has automat mechanical « 


vided for attachment 


An indicator shows 


with film advanced and 


» of a lever advances the 


here is provision for d 
indicator built in 


» show the type 


I 


without « 


Graphic 35 raflex, In¢ if ( Y h which the camera is loaded 
B-C tlash gun I h nade in rmany Quality of lens, fairly good: resolved 56 lines per n 
center, 28 lines per mm. at edges, at full apert 
resolution at edges increased to 35 lines per mm 
t r to 80 lines per mm. Shutter speeds were 
permitted tolerances Range-finder image was sn 
ind did not have enough contrast 


Weight, without case, 1 Ib. 12 0z.; case, 9 oz 


C. Not Recommended 
Century 35N (Graflex, In $99.50. M 
Pron inar f 2? coated len > mm. focal len 


ieans of two pu butt shutt wl rated | f 1/500 t 


uit and the other moves | I Ol 1 Vv nnd l I { ‘ ncnro!l a n and self-timer 


onvenient to operate thar 
wa ring or moving 


in dividing guide numl 


Graphic 35 Olympus Electroset f1.8 Century 35N 
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otherwise 


Shutter speeds were within pern 


W eight 


Yashica 35, Model YF 
h \ve 


234 I 


Japan 


ut 


itter 
1000 sec 


Yashica 35 


Coupled range-finder of superimposed-image type witl 
j View 


ler and e-finder 
corrected for parallax, but 


single window for view-fin 


rang 


finder had luminous frame 
r small and images lacked 


Had 


to show 


range-finder image was ri 


contrast, making focusing difficult indicator 
back of camer hich could be set 
ASA number of film with which the camera was loaded 
Fo of the 
wi lever 
The fil 


stroke 


on 
type and 
using f1 » infinity by movement 
ontrolled | 


cocked 


ile a at ct 


itter single 
expo edges 
Sh 


In 


a 


resolved 56 lines per mm 
tu 
not 


at full aperture at 


were accurate 


parate 


ited B 


itted tolerances 


camera would have been Intermediate 


without case, 1 lb. 1 


316 oz 
Distril 1 by Yashica Inc 
$149.95. Case, $15 Made 
50 focal 

lane 


to 


1te« 


rk | 


New Y« 


hashinon 1.8 mm 


nterchang | \ vp ocal-t 


loth irtal i ra | i 1/60 


nizati 


acked dela iction self-tin 


eT 


\ shoe is provided for attachment of flash gui 


accessor} Focuses fri 


t 


‘ 


at 


ma 


ver\ 


We ight 


at f/2.8, 68 liu 


itter spec Is 


ny 


um 3.5 ft. to infinity b 


rimposed-image type with 
finder The 
outlined the 

Depth of 


ind range 


tr whicl 


ted for 


ime 


ol let 


nter, 20 lines per lg é | aperti 


‘S$ per mi per mm. at 


full aperture not accurate 


were within permitted tolerances 


respects 


| 


' 
' 
mucl 


wer 


without case 
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Portable 
electric mixers 


THE sales of electric mixers have declined in rece 
Vears. Likewise, the shares of the market he ld 
by standard and portable mixers have changed 
The portable mixer in the past two years has out- 
sold the standard stand-mounted appliance by 
two to one. In some areas, indeed, the portable 
mixer has outsold the standard mixer by as much 
as 10 to one. 

The hand-held mixers offered to consumers in 
1954, the last time Consumers’ Research tested 
these appliances, were small appliances with low- 

(Some of them did not even 
The 1960 models are higher in 


powered motors 
have a handle.) 
power Capac ity, are comfortable to hold, and the 
better ones will do many of the same jobs as the 
larger and more expensive stand-mounted mixers 

The widespread use of prepared cake mixes and 
other ready-to mix, or ready-to-heat and-serve 
foods (which do not require heavy beating) has 
displaced with many housewives many of the 
older ways of baking breads, muffins, and cakes 
This trend has yreatly reduced the demand lor 
heavy-duty mixers. The portable appliances are 
easier to store in the kitchen, for they take up 
little space as compared with stand-mounted 
models Most ol the makers of the portable 
mixers supply wall-mounting devices, and the 
beaters can be stored in a drawer convenienth 
On some, even the power cord is removable, for 
convenient storage 

‘lthough the portable mixers are supposed to 
be held easily in the hand, they do differ consider 
al ly in weight: the models tested ranged irom 
2'6 pounds to 34,4 pounds \ difference of a 
pound is of very real concern to the housewife 
when the mixer is to be held for any period of 
time say the 4 to 10 minutes required for beat- 


ing a ‘“‘7-minute frosting 


CR’‘s tests 
The portable mixers were given use tests and a 
life test under laboratory conditions. In the use 
tests, ear h mixer was judged on ts convenience, 
especially the convenience of its controls and 
mounting, the ease with which beaters could be 
re moved, ease ol cleaning, amount ol noise pro 
duced in operation. Each mixer was used to 
mash and whip potatoes, reconstitute dry milk, 
and to prepare an angel food cake. 

Each mixer was tested for mechanical and elec- 
trical safety. 
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The switches on some mixers were badly placed 
so that they did not afford easy operation and 
control. The switches on all the mixers except the 
Handy-Hannah were located on the handle, in 
front, and at the top. The Knapp Monarch had 
a 3-speed rotary switch, while all the rest had 
3-speed togvle switches All the switches were 
convenient for left- and right-handed users except 
the Westinghouse and GE which had the beater 
ejector button along the left side of the speed 
switch, making it somewhat inconvenient for a 
left-handed user to operate the switch with the 
hand that ts holding the mixer. 

The location and ty pe ol the beater ejector con 
trols varied with the different brands, with three 
types being prominent (see Figure I Those 
with a button control on the top or at the side of 
the handle were judged convenient, but the but 
ton on the West nenouse Was so designed that the 


user might eject the beaters accidentally while 


changing the motor speed. This could be a messy 
affair at times. 

All of the mixers mashed and whipped fresh 
potatoes satisfactorily, but the IMWestinghouse. 
Kenmore, Universal, and Sunbeam were judged 
to do the best job ol whipping potatoes 

In the powdered milk test, the Sunbeam, [lami 
ton Beach, Knapp Monarch, and KitchenAid did 
not perform well; they did not mix the powdered 
milk well and did not produce any foam (foam is 
an indication ol energetic beating by the end ol 
the 1-minute test period 

In the angel food cake test, the mixers were 
required to beat egg whites to a stiff consistency 
After 7 minutes of beating by the Sunbeam, 





Handy-Hannah, Dormeyer, Hlamilton Beach, and 
lona Regent Pride, the mixtures were not very 
stiff. On the other hand, the Waring, Westing- 
house, Kenmore, and Universal produced very 
stiff mixtures in 3 minutes. The other mixers, 
GE, Oster, Knapp Monarch, and KitchenAid, beat 
the egg whites to a stiff consistency with a minute 
additional time The cakes made with the beaten 
whites showed the effects of the differences iu 
stiffness, with the Westinghouse cake rising to 
54g inches and the Sunbeam cake going to 4% 
trie hes. 

After the use tests, all the mixers were put on 
a life test that consisted first of operation in al 
for 25 hours, on a 15-minutes-on, 15-minutes-off 
cycle. Only one failed that part of the test, the 
Kenmore, which developed a seized beater shaft 
bearing after 15% hours of intermittent operation 
Che mixers were then made to run intermittently 
under load, in a mixture of fine sand and a small 
amount of heavy oil (the mixture offered about 
the same load as cake batter). Three mixers, the 
Handy-Hannah, the Oster, and the Dormeyer 
tailed this load test, as noted in the listings. 

All the mixers passed CR’s tests for electrical 
safety before the life test except one sample each 
of the KitchenAid and Oster. These mixers failed 
the high-voltage breakdown test. On the Oster, 
the high-voltage failure was due to a wire pinched 
during assembly (see Figure 2). Better quality 
control and inspection and more adequate testing 
would have prevented this appliance irom getting 
into the hands of a consumer. All of the mixers 
except the Universal, lona Regent Pride, and 
Knapp Monarch had screws or brackets furnished 
All except the Jona Regent 
Pride had beater ¢ jectors. 


for wall mounting. 


Prices given are those actually paid by CR, and 


prices in parentheses are the supposed list prices 


Power of motors given in the listings is in rated 
watts. 

Ratings are alphabetical within the various | 
2, and 3 price categories in the A, B, and C ratings 


A. Recommended 


General Electric, Cat. No. 18M37 Genera 

Co., Bridgeport, Conn $12.39 ($19.95) 

Description: 100-wat motor, 120 volts 

Weight, 2 Ib. 12 oz. Detachable cord. Had extra beater 
for mixing drinks. This mixer was unstable on its heel 
rest 

Performance in tests: Performed well in preparing powdered 
milk and whipped potatoes The Gi prod iced a good 


cake in the baking test 2 
Universal, Model 6240 (landers, krary & Clark, New 
Britain, Conn.) $12.95 ($19.95 

Description: 115-watt motor, 110-120 volts, a 

Weight, 3 Ib. 2 oz. Non-detachable cord. Had beater 
ejector The Universal 6240 was stable on its heel rest 
Performance in tests: Performed well in preparing powdered 
milk and whipped potatoes. The Universal 6240 pro 


duced a good cake in the baking test. 2 


Waring Mixor, Model RM-2 (\Varing Products Corp., 
25 W. 43 St., New York 36) $13.97 ($19.95) 
Description: 70-watt motor, 115 volts, a.c.ord.c. Weight 
2 Ib. 10 oz. Non-detachable cord. Had beater ejector 
Chis mixer was unstable on its heel rest 

Performance in tests: Performed well in preparing powdered 
milk and whipped potatoes The Waring pr diuced i 


good cake in the baking test 


Westinghouse, Cat. No. PM-581 = (\\ estinghous 
tric Co., Mansfield, Ohio $13.95 ($21 


Description: 100-watt tor, 115 volts, a. Weight, 
3 tb. 13 oz Detach: ord Had beater ejector 
Mixer was stabl Lits! | 
Performance in tests: Periorn 


milk and whipped pota 


the highest cake 


Figure 1— Three types of beater ejectors were used by the various manufacturers. The Sunbeam, at the left, had a convenient push button 
at the side of the handie. Others with buttons in about this position were the Kenmore and Universal. The Westinghouse, at the right, 
had a button located on top of the handle next to the switch. While this arrangement was convenient, the button was placed so low that 
the beaters could be accidentally ejected during operation of the speed-contro! switch. Others with buttons at the top (but not too low 
were: GE, Hamilton Beach, and KitchenAid. The Dormeyer in the center picture had an ejector that was judged inconvenient to operate; 
moreover, it required the use of two hands. Others with this type of ejector were the Knapp Monarch and Oster The Waring had a but- 


ton on the front of the mixer for ejection. 
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Figure 2—The Oster failed the high-voltage breakdown test due 
to the poor assembly and lack of adequate inspection. Wires in 
the group shown in the picture above were then found to have 
been pinched in assembly between the halves of the casing in a 
way to cause the insulation of one of the wires to be ruptured 
Such a condition could result in the whole case of the mixer 
becoming electrically live with full 115-volt line voltage 


B. Intermediate 
Iona Regent Pride, Model M-6 (/)hic | 


Regent St., Manchester. Conn $6.99 ($17 
Description: 100-watt motor, 110 volts, a. 


2 Ib. &« Non-detachable cord. Had no beater 


] ' 


This mixer was unstable on tts heel re 


Performance in tests; Performed well 
milk and whipped potatoes. TI 


» beat egg whites in the baking test 
Knapp Monarch Redi-Mixer, Cat. No. 9-512.) (IKKnapp 
Monarch, St. Louts 16) $14 37 $19.95 
Description: 100-watt motor, 115 volts, ac. or du 
Weight, 2 Ib. 14 oz. Non-detachable cord. Had beater 
ejector (inconvenient design, see Figure 1 The Red 
Vixer was unstable on its heel rest 
Performance in tests; Performed poorly in preparing pow 
dered milk and was only fair in preparation of whipped 
potatoes. The Redi-Mixer produced a good cake in the 
baking test 2 


Sunbeam Mixmaster, Cat. No. HM-1 (Sunbeam Corp 

( hicago) $12.19 ($21) 

Description: 65-watt motor, 110-120 volts, a. wr de 

Weight, 3 lb. Detachable cord Had beater ejector 
his mixer was stable on its heel rest 

Performance in tests: Performed poorly in preparing pow 

dered milk but did well with whipped potatoes. The 
inbeam took a long time to beat the egg whites in the 


baking test 


KitchenAid, Model KP (lhe Hol: 
Ohio) $22.95 
Description: 130-watt motor, 115 volts, a. Weight 
3 Ib Non-detachable cord Had beater ejector This 
mixer was stable on its heel rest 
Performance in tests: Performed poorly in preparing pow 
dered milk but did well with whipped potatoes The 
KitchenAid produced a good cake in the baking test 

One sample of this mixer failed the electrical overvolt 


JUNE 1960 


20 CONSUMER BULLETIN 


age test; otherwise the AitchenAid would merit 
A- Recommended rating 


C. Not Recommended 


Handy-Hannah, Model 500 (Handy-Hannah Products 
Corp., 356 South Ave Whitman Mass.) $11 
Description: 80-watt motor, 110-120 volts, a.c. Weight 
2 Ib. 12 oz Non-detachable cord Had beater ejector 
Handle judged uncomfortable to hold. Switch located 
under handle on top of motor (inconvenient) This 
mixer was stable on its heel rest 

Performance in tests: Performed well in preparing pow 
dered milk and made fair whipped potatoes. The Hand) 
Hannah took a long time to beat the egg whites in the 
baking test This mixer failed after 14% hr. in the life 
test under load due to a burned out motor 1 


Kenmore, Model 311.82820 (Sears-Roebuck’s Cat 
348282) $14.50, plus shipping charge 

Description: 115-watt motor, 110-120 volts, a.c. or d. 
Weight, 2 Ib. 14 oz. Non-detachable cord. Had beater 
ejector This mixer was unstable on its heel rest 
Performance in tests: Performed well in preparing pow 
dered milk and whipped potatoes The Kenmore pro 
duced a good cake in the baking test 
after 15 hr. in the no-load life test, due to a seized beater 
shaft bearing I 
Hamilton Beach Mixette, Model 65 (!/amilton Beac!} 
Div., Racine, Wis $13.99 ($19.95 

Description: 130-watt motor, 115 volts, ac. or d.« 
Weight, 2 Ib. 15 oz. Non-detachable cord. Had beater 


This mixer was unstable on its heel rest 


This mixer failed 


ejector 
Performance in tests: Performed poorly in preparing pow 

dered milk and produced fair whipped potatoes. The 
Mixette took a long time to beat egg whites in the baking 
test. A strong smell of ozone was given off by the motor 


(undesirable). 2 


Oster, Model 429 (John Oster Mig. Co., Milwaukee 
$15.67 ($20.95) 

Description: 70-watt motor, 115 volts, a.c. Weight 

10 oz Non-detachable cord Had beater ejector 

Oster was stable on its heel rest 

Performance in tests: Performed wel! in preparing pow 
dered milk and fairly well in preparation of whipped 
potatoes. The Oster produced a good cake in the baking 
test. The mixer failed after 8 hr. of the life test under 
load, due to a “frozen’’ motor bearing. One sample of 
this mixer failed the electrical overvoltage test (see 
Figure 2). 2 
Dormeyer, Model HM4CH 
11) $16.88 ($23) 
Description: 100-watt motor, 115 volts, « or d 
Weight, 3 lb. 20z. Detachable cord. Had beater ejector 
Had extra drink 


This mixer was stable on its heel rest 


Dormeyer Corp., Chicage 


inconvenient design, see Figure 1 
mixing beater 
Performance in tests: Performed well in preparing pow 

dered milk and whipped potatoes. The Dormeyer took 
a long time to beat the egg whites in the baking test 

\ strong smell of ozone was given off by the motor 
(undesirable). This mixer failed due to worn out brushes 
after 19 hr. of the life test under load 3 





Rambler and Rambler Rebel 


The Rambler is a car of proven good design with 
a record of satisfactory service and low deprecia- 
tion. It is judged an ideal car for those who wish 
to change from one of the larger cars with need- 
lessly high horsepower to a car with size, weight, 
and power between the big cars and the smaller 
compacts. Those who desire economy in use of 
gasoline should choose the 6 in preference to the 


V-8. 


UNTIL the recent introduction of the Comet, the 
Rambler 6 and Rebel V-8 held the distinction of 
being the largest of the so-called **« ompat t’’ cars 
(The Comet has a 6-inch longer wheelbase and is 
5 inches longer overall.) The Rambler V-8, how- 
ever, is still the most powerful and the heaviest 
of the ‘‘compact”’ cars; it weighs about 1000 
pounds or almost 50 percent more than the 
Corvair or Falcon. 

The Rambler was relatively easy to enter and 
leave; it had adequate leg room; headroom was 
satisfactory in the front, but in the rear additional 
headroom would be desirable for tall people 
There was not quite enough clearance between the 
bottom of the steering wheel and the driver's legs 
The seats were very comfortable (reclining seats 
are a ‘‘compulsory” extra on the Super and Cus- 
tom models). 

The car has bolted on front fenders, a feature 
which should lessen the cost of repair. The heater 
and defroster were very effective, but the blower 
was somewhat noisy at high speed. Illumination 
of the instruments on the dash was very satis- 


factory for night driving. The automatic trans- 
mission was operated by push buttons (illumi- 
nated at night) with a‘ park’’ position controlled 
by a separate button under the dash. 

A larger rear-view mirror would be a desirable 
improvement. Trunk space was slightly larger 


than that of the Falcon and Valiant. 


Prices 

The cars tested by CR were a Rambler Super 6 
and a Rambler Rebel V-8; both were four-door 
sedans The posted price ol the Super 6 was 
$2837.85, itemized as follows 

Fact rv list price $2268 (the Re 5 Su per is $119 
extra): heater and defroster, $76: radio, $75.65: reclin 
ing back seats, $25.50; automatic transmission, $199.50 
$219.50 on Rebel \V-& power brakes, $37.95: power 
steering, $69.50 ($79.50 on Rebel V-4 inti-freeze, $4 


destination charge, $81.75 


Riding and handling qualities 
Riding quality was judged to be good on roads in 
good condition, but on rough roads the ride was 


Rambler specifications 


6 





Taxable horsepower 
Texeble weight, pounds 


Engine 
Type ¢ t V.8 
overheed velves 

Piston displecement, cubic inches 250 
Rated maximum horsepower 

at steted rpm POO at 490K 
Compression ratic t 8.7 to 1 
Grede of gasoline equler Reguler 
Cooling system capecity with heete 

querts 


Chassis and body 
Tye € 

Wheelbase, inches 
Over-all length, inches 
Width, inches 

Height, inches 

Tires 

Rear axle ratio 


Brake area, squere inches 


Turning diemeter, feet 
Minimum roed clearence, inches 


Other details 


Battery 12-volt 45-em 12-volt 50-emp.-hr 
Gasoline tank capecity, gallons , 2? 
Curb weight of car tested, pounds 3215 3405 
Trunk spece, cubic feet 2) 27.9 





* With automatic transmission 
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omewhat bouncy 

vith a minimum ot leanu 

brakes ind powell steeriny 

neither feature is considered necess 
Car The car was somewhat ‘nose 


emergency stops 


Performance on road tests 
Acceleration times with automat 


were 


0 to 60 m.p.n 
20 to 50 m.p.h 
40 to 60 m.p.! 


Che Rambler 6 with automatic transmission 
not as last in iccele ration is the Ram er Ame 
with standard transmissio1 


than the Corvair and Falcon 


missions, and somewhat better thi 


except 


Acceler iti 


the Rambler febel) were satistactory 


with standard tr 


SMISSIO! 


ov miles-pel ive 


Gasoline mileage under test conditions 

At a constant speed of 50 miles per hour, the 
Rambler 6 gave 24.5 miles per gallon (good The 
Rambler V-8 (Rebel) gave 2 miles per gallon 
Or approximately the same as last year’s com 
parable model The V-4 could bear conside rable 
improvement in yasoline economy, considering its 
weight and horsepower, for the Pontia 

which is about 700 pounds heavier 

more rated horsepower gave almost 


miles per gallon 


Speedometer and odometer errors 
Both approximately 4 percent fast. 


Dart 


Relatively good gasoline mileage coupled with 


fair accelerating ability makes this car worthy of 
consideration by those who drive mainly on good 
roads 


WHILE some makers ol the regular-size cal 
recognized the trend to saving of fuel b 
so-called “economy engines” 
ment, the Dodge Division of Chrvsler Cory 
has vone further by bringing out the all 
line which competes in price and size \ 
Three's Che rolet, Ford, and Pivmout 

Shorter in over-all length by four inches tl 
the regular line ol Dodge cars and powered by 
new slant-tvype 6-cylinder or a Red Ram V-8 e1 
gine, both designed for use of regular gasoline, the 
Dart 6 should appeal to the economy minded who 
are not potential customers for one of the new 
compact cars. The Dart uses a “ unitized"’ bod) 
frame construction 


22 CONSUMER BULLETIN JUNE 1960 


Unfortunately, the parking brake of the Dart 
follows the rest of the Chrysler line (except 
Valiant) in bei designed to act on the trans- 
mission drive shaft (particularly undesirable with 
the type of automatic transmission used, which 
has nop irk” position, see Plymout} 

The Dart was easy to enter and leave and had 
adequate leg room, but more headroom would be 
desirable for tall px ople. Seats were comfortable 
Indicating lights, referred to as “idiot lights” by 
some critics—as meant for people who can't or 
won't read a metet are used instead ol 
for oil pressure and ammeter Instrume 
the dash were satisfactorily iluminated 


driving 


Prices 

The model tested by CR was a Dart Seneca 6 
4-door sedan with automatic transmission and a 
posted price ol $2840.90, itemized as follows 





Manufacturer's suggested retail price, $2335 (a V-8 
engine is $119 extra); heater and defroster, $74.40: 
radio, $58.50; TorgueFlite transmission, $191.80; power 
steering, $76.60: outside remote control mirror, $17.75: 
undercoating, $12.85; freight, $74 


Riding and handling qualities 

The Dart's riding quality was satisfactory on good 
roads with moderate curves at speeds up to 60 
miles per hour. On rough roads, the ride was 
only fair. Noise inside the car from the engine 
and road was above normal, and at speeds above 
about 40 miles per hour considerable vibration 
from roughness in the road was transmitted to the 
There was also noticeable lean 
The car was easy to park and 


steering wheel. 
on sharp turns 
handle. 


Performance on road tests 
Acceleration times were: 
0 to 60 m.p.h 20.2 sec. 

20 to 50 m p-h. 18.7 sec. 

40 to 60 m p.h 10.5 sec. 
Accelerations were not as fast as the Ford 6; the 
difference was greatest in the 20 to 50 miles-per- 
hour range, in which the Dart 6 was relatively 
slow, slower in fact than the compacts. 


Gasoline mileage under test conditions 
Ata constant speed of 50 miles per hour, the Dart 6 
tested gave 23.5 miles per gallon (very good for a 


The Buick is judged to be a good car of its type 
and price bracket, particularly for those who 
prefer a soft ride and feel a need for high acceler- 
ating ability. Its turn-in value is about average 
for cars in its price class. 


car of its type); in normal around-the-town driv- 
ing, miles per gallon were 19 to 20. 
Speedometer and odometer errors 

At 30 miles per hour, speedometer was 2% percent 
fast; the odometer was 2 percent fast 


Dart specifications 


v4 





Taxable horsepower 2 48.9 
Taxable weight, pounds 3600 


Engine 
Type 6-cylinder V-8 lateral 
overhead valves overheed velves 

Piston displecement, cubic inches 225 318 
Rated maximum horsepower at 

stated rpm 145 at 4000 230 at 4400 
Compression ratio 8.5 to 1 90to 1 
Cooling system cepecity with 

heeter, querts 4 21 
Grede of gasoline Reguler Reguler 


Chassis and body 


Type of frame 
Wheelbase, inches 
Over-all length, inches 
Width, inches 
Height, inches 
Tires 
Rear axle ratio 

3.31 to 1 euto 
Rrake area, square inches 184 
Turning diameter, feet 2 42.2 
Minimum roed clearence, inches 5.2 Clow) 


Other details 

Bettery 12-volt 50-emp.-h 12-volt 5O-emp.-y 
Gasoline tank capacity, gallons x 20 

Curb weight of cer tested, pounds 3540 

Trunk spece, cubic feet 29.7 29.4 





Buick's phenomenal drop in popularity from third 
place in the industry to seventh place in 1959 is 
It is possible that the rela- 
tively cheap Buick Special, later called the LeSabre, 


tended to lower the prestige formerly connected 


difficult to explain 
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with the Buick name. Many will recall that this 


happened to Packard when the cheaper Packard 


were produced ; eventually the 


appeared from the market 
The 1959 model Bur 
‘modern”’ design, lacked 
holes in the hood or fe 
restored in a ‘‘streamlined 
the 1960 model, and the 
appearance of the car ha 
siderably 
On the LeSabre, the standard engine ts 
250 horsepower, with an 8.5 to 1 compression 
with standard transmissi« 
mat transmMissio \ 
ited at 235 horsep ver with 1 compression ratio 
of 9.0 to 1 is availa il equipment (but 
with no reduction u Engines with the 
10.25 to 1 ratio r premium gasoline. The 


[Invicta and Electra u more powerlu 


rated at 325 horsepower 
The speedometer ind th 


ire read through a mirror whicl 


suit the driver, but it was found 


davs or with weak ot hgent, ng ol the 
Che odom- 


! 


ter has a trip mileage reg r (desirable In 


struments pre 


ternal illumination of instruments was better 
than average, and very satisfactory for night 
driving. Buick, which until this year has used 
the desirable gauge for oil pressure and an am 
meter, has now unfortunately adopted indicating 
lights, not only for these but for water tempera- 
ture indication as well 

The Buick was relatively easy to enter and 
leave. Leg room and headroom were adequate, 
and the seats were comfortable except for pas- 
sengers sitting in the center of the seats. The 
high transmission hump and driveshaft hump 
make the Buick seating comfortable for only four 
adults. The heater was very satisfactory in opera- 
tion; it had separate controls for the front and 


rear spaces 


Prices 


The posted price of the test car, a LeSabre 4-door 
sedan with an engine rated at 250 horsepower, 
Twin-Turbine automatic transmission (with 
“Park” position), power brakes, and power steer- 
ing, was $3665.96, itemized as follows 


Factory list price, $2870; heater and defroster, $98.90 
radio, $98.90; $7290.38 


power steering, $107.50; power brakes, $43; deluxe 


Twin-Turbine transmission, 
steering wheel, $16.13; two-tone paint, $16.13; safety 


group, $34.40; dual-speed wipers and washer, $19.35; 


white sidewall tires, $43.27; freight, $98. 


94 CONSUMER BULLETIN 


Riding and handling qualities 
On good roads, riding quality was very good. On 
rough roads the ride was somewhat bouncy, to an 
extent that might be objectionable to some pas- 
sengers. Cornering was judged to be very good 
Braking action with the power brakes was very 
quick, and there was no indication of brake fade 
the Buick’s was judged to have the best brakes of 
There was sharp nose 
Additional braking effect 
from the engine in descending steep hills would, 


any car tested to date. 
dip on suddet Stops. 
however, be desirable There was no noticeable 
driver fatigue, on moderately long trips 


Performance on road tests 
Acceleration times were 
0 to 60 m.p.h 11.7 sec 


6.0 sec 


5.3 sec. 


20 to 50 m.p.h 


40 to 60 m.p.h 


The Butck LeSabre and the Pontiac Catalina had 
ver\ high rates of acceleration, the fastest of all 


cars tested to date. 


Gasoline mileage under test conditions 

At a constant speed of 50 miles per hour, the Buick 
LeSabre gave 16.5 miles per gallon; miles per 
gallon on trips were about 13.5. This is about 
normal for cars in the Buick’s size and price class. 


Speedometer and odometer errors 


At 30 miles per hour, the speedometer was about 


3 percent fast; the odometer was 4 percent fast 


Buick specifications 
LeSebre invicta Electra 





Taxable horsepower 54.4 56.1 
Taxable weight, pounds 4220 4325 


Engine 

Type V-8 valve-in-heed 

Piston displacement, cubic inches 364 401 401 

Rated maximum horsepower 
at stated rpm 

Compression ratio 

Grede of gasoline 

Cooling system capacity 
with heater, querts 18.5 18.5 


Chassis and body 


Type 

Wheelbase, inches 
Over-all lenath, inches 
Width, inches 

Height, inches 

Tires 

Rear axle ratio 


250 at 4400* 325 at 4400 325 at 440K 
8.5 to 1** 10.25 to 1 1 
Reguler Premium 


Brake ares, square inches 
Turning diameter, feet 
Minimum roed clearance, inches 


Other details 


Battery 

Gasoline tank capacity, gallons 

Curb weight of car tested, 
pounds 





* With optional “regular fuel” engine 9.0 to 1 com- 
pression ratio 
** 10.25 to 1 with automatic transmiss 


t With automatic transmission 





Mercury 100 


Johnson Sea-Horse 10 


Johnson 40 Electric Starting 


The new outboard motors 


POWER BOATING is a source of leisure-time pleasure 
to an ever-increasing number of Americans. Ac- 
cording to recent estimates, more than 39,000,000 
persons participated in the activity during 1959 
lhese persons used about 8,000,000 pleasure boats 
and spent almost 2% billion dollars for equip- 
ment, running expenses, fees tor storage, etc. By 
comparison, there were only 3,000,000 such craft 
10 years ago, and at that time estimated expendi- 
tures on pleasure boating were only one quartet 
the 1959 total. 


New developments 

Motor power, too, has been keeping pace with 
the changes in boating habits, and whereas as late 
as 1953 the average horsepower of all outboard 
motors sold was about 9, the figure had jumped 
to 20.7 in 1958. Although the principal manufa 

turers declared for their 1959 models a temporary 
halt in the power race following a terrific splurge 
for power in 1958, the new big outboards among 
the 1960 models are again more powerful than 
At the head of the 
power parade, as has been true for some time, is 
a new Mercury 6-cylinder model which develops 


any offered in previous years. 


80 horsepower (about the same as the engine used 
in the Chevrolet Corvair) and sells for more than 
$1000. And at the recent boat show in New York 
City, the McCulloch Corp. indicated they had 
under development a model capable of producing 
125 horsepower 

Larger and more powerful motors are not the 
only change Ss one sees in the field. Indeed, sales 
of motors in the under-10-horsepower class still 
account for a sizable percentage of the more than 
500,000 outboard motors sold each year. One 
innovation to be found for 1960 is a 7%-horse- 
power 2-cylinder model which weighs a little less 
than 40 pounds (Elgin and Scott); there are 


also a lawn mower in which the engine is readily 
converted to outboard use, a new water-jet-type 
motor which requires no propeller or rudder, and 
a_ single-cylinder opposed-piston diesel motor 
which develops 9'4 horsepower and runs on 
kerosene rather than the considerably more ex 
pensive gasoline 

In the ever-increasing list of accessories and 
features available to the enthusiast, electric start 
ing is now available for most models in and above 
the 25-horsepower range. A power-steering at- 
tachment is also available for use with the more 
powerful motors to reduce the turning effort re 
quired. Mercury and McCulloch also simplify 
handling by furnishing a single-lever remote-con 
trol on their larger motors. McCulloch has intro 
duced a built-in tachometer—standard equipment 
on the 40-horsepower Royal Scott and 60-horse 
power Flying Scott—a move designed to provide a 
means to guide the user in running the engine at 
the number of revolutions per minute which will 
Whether 


vou have a need for it, or just have a hankering 


provide maximum gasoline economy. 


tor the latest in accessories, you may also purchase 
an electronic depth finder. One model is available 
in kit form from the Heathkit Co. for $69.95 plus 
postage; others at higher prices from Raytheon 
or Curtiss-Wright 


Safety 

The New York State Joint Legislative Committee 
on Motor Boats recently noted in a published re 
port that “Accidents involving serious and some 
times fatal injuries are happening at an alarming 
rate. During the summer season, hardly a day 
passes without our reading of some tragedy in- 
volving boat operations.’” The problem, appar- 
ently, is of even greater import than the quoted 
comment indicates, for the latest figures available 


CONSUMER BULLETIN 95 





Scott 25 Evinrude Fisherman 


on boating accidents indicate that drowning 
alone, is the cause of a thousand deaths each year 
Various state and local governing bodies ar 
increasing their activity in regard to the passage 
of more and stricter regulations covering the 
ownership and use of power boats. The problems 
involved are varied, however, and up to now cot 
trol is of a limited character. Indeed, the Con 
mandant of the Coast Guard said recently that 
“the small-boat population is now the largest 


unregulated trathe group in this country 


Adherence to the following simple ules and 
suggestions should give very effective help in add 
ing to your boating pleasure while making the 
sport saler tor all concerned 

l Know the signals for distress. 

) Make certain all required safety equl 

boat before you take off and, if 


tions Warrant it, put on and wear that lile 


| 
tl 


(and insist that your passengers do ie 
even though you may not be the cause 
dangerous conditions present at the time 


> 


,) Know vour boat Its capacity and its Capa- 
bilities. Overloading anv boat is a very dangerous 
mistake 
4 Learn the rules of boating and obey then 
at all times 
wnorance o lem, which 18 a 00 commo!l 
f tl hick ll t 


Neglect of these sim} le rules (or 


the vreatest single cause of collisions. 


The boat-motor combination 


It is an important consideratior 
obtain a satisfactory boat 


modet ite hor cepower Moto}; \ full 


tle, you are much better off in several respe 

than if you buy a more powerful motor and ru 
it at a slow speed with reduced throttle setti { 
Che size and type of your boat and the principal 
uses to which it will be put must be considered 
when choosing the motor to be used with it \ 
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displacement-type hull moves in the water and ts 
pushed through the water by the propeller. It 
has a fairly definite maximum speed, and sub 
stitution of a motor larger than that required t 
produce this maximum speed will not result in 

significant increase in speed, but will result 


wasteful use of power and fuel. A planing-type 
hull below its critical speed moves in the wate: 
but rises onto the surface and “planes"’ above 
that speed Above the speed at which a hull of 
this kind begins to plane, a small increase 1 


power will give a considerable increase in speed 


CR’s tests 


In 1958, Consumers’ Research tested and re- 
ported on several high-horsepower motors (35 to 
50 horsepower). It was found that top speeds in 
the speedboat used in the tests ranged from 25 to 
33 miles per hour and that at a cruising speed ol 
22 miles per hour fuel consumption ranged from 
2.6 to 3.9 gallons per hour (5.7 to 8.5 miles per 
gallon ). Because it is reasonably to be exper ted 
that the more powerful 1960 models will provide 
still higher speeds and will consume gasoline at a 
faster rate, Consumers’ Research chose the small 
and moderate-sized motors for test in 1960 
Motors of these sizes, with the exception of the 
Johnson Super Sea-Horse 40, had not been tested 
tor several vears 

In addition to a thorough engineering examina 
tion in the laboratory, several tests were made on a 
fresh-water lake to determine top speed, optimum 
cruising speed, and operation at low (trolling 
-peeds for the various motors Boat speed ar d 
tuel consumption were recorded for each run. In 
addition, the amount of pull was determined 
which each motor was capable of exerting. Un 
fortunately, the actual figures for the measured 
fuel consumption at top and cruising speeds were 
obtained too late to be included in this art le, 
although they were used when ratings were as 
signed They will be included in the July But- 
LETIN.) It was felt that readers would preter to 
have the report and that information available in 
the June BULLETIN rather than wait for a com 
plete report in the July BULLETIN 

It should be noted, in making a choice of motor 
on the basis of the information given, that 
is one factor which Consumers’ Research « 
evaluate—the availability and quality 
service on a particular brand in your 
This 1s like lv to be the most important single con 
sideration for anyone purchasing an outboard 
Measured speed given was that obtained with 
the test boat 

Che motors are listed alphabetically within the 


B-, and C-rated groups 





For fishing and other uses where only 
moderate speed and power are required 


A. Recommended 
Elgin 7-1 2 hp. Sears Roebuc k's Cat No 6007 $224 


plus shipping 

Specifications: Rated 745 hp. at 4500 rpm. Weight, 39 
lb., plus separate fuel tank cylinders, 1-15/16-in 
bore, 1.7-in. stroke Piston displacement, 10.0 cu. in 


3-blade, 6-in. diameter, 7-in. pitcl 


Propeller 
speed (calculated), 20 m.p.h 

Features: Compact size (only 30 in. h ; light in 
weight. Full gearshift Integral bailer Has the 
desirable non-pressurized fuel svstem with built-in fuel 
pump 

Comments on performance: Easy to handle and to install on 
boat by one person. Started easily (manual start). A tilt 
lock enables owner to set motor in tilted position after use 
The loose pull-out pin which was used to adjust the motor to 
the boat at the proper angle could easily be dropped and 
lost in the water. Motor performed smoothly at trolling 
speed. Relative static pull, about 100 lb. Maximum speed 


in test boat, 8 m.p.h 


Evinrude Fisherman (Evinrude Motors, Milwaukee 

16) $235 

Specifications: Rated 51% hp. at 4000 rpm. Weight, 55.5 

lb., plus separate gas tank. 2 cylinders, 1-15/16-in 
114-in. stroke. Piston displacement, 8.84 cu. in 
ller 2-blade, 8-in. diameter, 74 in pit h Top 

speed (calculated), 16 m p.h 

Features: Has the desirable non-pressurized fuel system 

with built-in fuel pumy 

Full gearshift. Thermostat-controlled cooling 

Comments on performance: Easy to handle and to install on 

boat by one person. Controls were front-mounted. Started 

easily (manual start). Fuel tank had gauge, an advantage 

Fuel-line fittings were easy to connect and interchangeable 


with those on Johnson and Gale motors tested. CR feels 


Suitable for remote operation 


that all manufacturers should adopt a standard type of fitting 
and employ it on all outboards, as required. No tilt-lock 
provided, a disadvantage. Motor performed smoothly at 
trolling speed. Relative static pull, about 90 lb. Maximum 
speed in test boat, 7 m.p.h 
Evinrude Sportwin 10 vinrude Motors 

del was not tested but is believed to be 


Johnson Sea-Horse 10 
board Marine Corp., Wauk 
$500 ron 


Specifications: Rated 10 hy 
It | lus separate gas ink ? cvlinders 


1‘<-in. stroke Pisto lacement, 16.6 « 

eller }-blade, 8&'4-in. diameter 

speed (calcuk 21 m.p.h 

Features: Chermostat-controlled cooling Non-pressur 
ized fuel system with built-in fuel pump. Full gearshift 
Comments on performance: See general comments under 
Evinrude Fisherman. Motor performed smoothly at trolling 


speed. Relative static pull, about 120 lb. Max. speed, 14 
m.p.h 


Johnson Sea-Horse 5-1/2 Johnson Motors, Div. Out 
board Marine Corp.) $2 


but is believed to be similar to the Evinrude Fisherman 


35. This model was not tested 


Marine Div., Minne 


2 was not tested, but isa 


Scott 7-1/2 


apolis 13) $250 


Met ulloch Corp 
The Scott 7-1 
new lightweight (36 lb.) design similar to the Elgin 7-1/2 


listed The comments on that model are in yeneral 


believed to be applicable to the Scott 7-1/2 


Wizard 7-1/2 hp. (Western Auto Stores) $235. This 
model was not tested but is believed to be similar to the 
Scott 7-1/2 


Bice 
Mercury 100 Kiekhaefer Corp., Fond du Li Wis.) 
$320 
Specifications: Rated 10 hp. at approximately 5500 rpm 
Weight, 77 Ib., plus separate fuel tank 2 cylinders, 
2-11/32-in. bore, 2\%-in. stroke. Piston displacement, 
18.5 cu. in. Propeller on motor tested: 2-blade, 9%@-in 
diameter, 11-in. pitch. Speed (estimated), 17-26 m.p.h 
Features: Single-lever control for fuel and gearshift 
Friction-type propeller clutch, no shear or drive pins 
Magneto ignition. Fixed-jet carburetion 
Comments on performance: Relatively easy to handle and 
mount on boat by one person. Easy to start if idle adjust- 
ment was in proper range. (The idle adjustment screw is 
behind the front panel and difficult to reach with a screw- 
driver. Should preferably be located at front of panel for 
ease in adjustment.) Controls on handle except control lever 
and choke control. Fuel-line fittings not easy to attach or 
detach (see comment under Evinrude Fisherman re recom- 
mended standardization of fittings) Motor performed 
smoothly at trolling speed if properly adjusted. Relative 
static pull, about 160 lb. Max. speed, 16 m.p.h 


For water skiing and other uses where 
reasonably high speed and power are 
required 


A. Recommended 


Evinrude Lark 40 Evinrude f $640 This 


model was not tested bu ’ imilar to the 


Gale Buccaneer 25 Evinrude Fastwin 
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Gale Buccaneer 25 Electric (Gale Products, Dis 

board Marine Corp., Galesburg, Ill.) $565.50 
Specifications: “Rated 25 hp. at 4500 rpm. Weight 

lb., plus separate fuel tank. 2 cylinders, 27%-in. | 
234-in. stroke. Piston displacement, 35.7 cu. in 

peller: 3-blade, 10% ¢-in. diameter, 12'%-in. pitel 

speed (calculated), 30 m.p.1 

Features: Slip clutch on propell Push-butt 

Full gearshift 

Comments on performance: Should be handled and installed 
by two persons or lowered onto boat by a davit. Electric 
starting was satisfactory; built-in manual cord start works 
satisfactorily if electric-start fails. Cable for electric starter 
integral with housing Motor was similar in design to 
Johnson 40 except for type and location of choke controls 
Fuel-line fittings interchangeable with Johnson and Evinrude 
motors tested. Motor performed smoothly at trolling speed 
Relative static pull, about 380 lb. Max. speed, 23 m.p.h 


Johnson Super Sea-Horse 40 ohnsor ‘tors, D 
Outboard Marine Corp.) $640 
Specifications: Rated 40 hp. at 
Ib plus separa ll gas tank 2 eviinders, 3-3/ 16-1 
234-in. stroke. Piston displacement, 43.9 cu. in 
pellet 3- blade 10° ¢-in. diameter 14-in pitcl 
speed (calculated), 34 m.p.h. with 14-in. pit 

28 m.p.h. with 11/4-in. pitch propeller 


$500 rpm. Weight, 139 


Features: Automatic choke for easier starting Thermo 
stat-controlled cooling Non-pressurized fuel system 
with built-in fuel pump. Cruising range position marked 
on remote control, desirable for economical operation 
Full gearshift 

Comments on performance: Should be handled and installed 
by two persons or lowered onto boat by a davit. Easy to 
start and operate. Fuel-line fittings were interchangeable 
with those on Evinrude and Gale. Similar to Gale Buccaneer 


25 in design. Motor performed smoothly at trolling speed 
Relative static pull, about 410 lb. Max. speed, 27 m.p.h 


A-— 


Evinrude Fastwin (l-vinrude Motors) $395 
Specifications: Rated 18 hp. at 4500 rpm Weight, 79 
lb., plus separate gas tank. 2 cylinders, 2'%-in. bore 
214-in. stroke. Piston displacement, 22 cu. in. Pro 
peller: 3-blade, 9'4-in. diameter, 11-in. pitch Toy 
speed (calculated), 27 m.p.h 

Features: Non-pressurized fuel system with built-in fuel 
pump. Suitable for remote operation. Full gearshift 
Chermostat-controlled cooling 

Comments on performance: Can be handled and installed on 
boat by one person. Controls were front-mounted. Easy to 
start with built-in manual pull cord. Fuel-line fittings were 


interchangeable with those on Johnson and Gale motors 
tested. Motor performed smoothly at trolling speed. Rela- 
tive static pull, about 230 lb. Max. speed, 20 m.p.h 


Johnson Sea-Horse 18 3 (Johnson Motors, Div. Out 
board Marine Corp.) $395. This model was not tested 
but is believed to be similar to the Evinrude Fastwin 
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B. Intermediate 


Elgin 25 hp. Electric Start (Sears-Roebuck’s Cat. N 
6031) $474, plus shipping 

Specifications: Rated 25 hp. at 4800 rpn Weight 

lb pli S separate I 1el tank. 2 cylinders, 2-51/64-in 
2-7/16-in. str Piston displacement, 29.96 cu 
Propeller: 3-blade, 9-in. diameter, 10-in. pitcl 
speed calculated 30 m.p.! 


‘ 


Features: [Latter n m (a magne 1 
irt model ’ ral bailet Non-pr 


m with built-in fuel pumy Che i 


manual-s 


was drilled for attachment of 


lifting the motor , 


mechanical 
Vision was not present on the Scott 25 
Comments on performance: Should be handled and installed 
by two persons or lowered onto boat by a davit. Satisfactory 
operation if electric starter is used, but difficult to start 
manuallly. Model tested was similar in design to Scott 25 
except for location of high-speed control. Major controls 
were front-mounted. Motor performed smoothly at trolling 
Fuel-line fittings were 
Relative static pull, about 


speed when properly adjusted 
similar to those on Scott 25 


400 Ib. Max. speed, 23 m.p.h 


Mercury 200 (Kiekhaefer Corp.) $420 

Specifications: Rated 22 hp. at approximately 5500 rpn 
Weight, 88 lb., plus separate fuel tank. 2 cylinders 
2-9/16-in. bore, 2'g-in. stroke 
cu. in Propeller on motor tested 
diameter, 11-in. pitch. Speed (estimated), 22-30 m.p.h 


Piston displacement, 22 
2-blade, 93-in 


Features: Single-lever remote control for fuel and gear 

shift. Friction propeller clutch, no shear or drive pins 
Magneto ignition. Fixed-jet carburetion 

Comments on performance: Similar in appearance and opera- 
tion to the Mercury 100 and general comments on the 100 
are also applicable to the Mercury 200. Somewhat critica) 
to adjust for trolling speed. Fuel-line fitting was rather diffi. 
cult to install and difficult to remove. Relative static pull, 
about 200 lb. Max. speed, 23 m.p.h 


Scott 25 Electric (McCulloch Corp., Marine Div.) $530 
Specifications: Rated 25 hp. at 4800 rpm. Weight, 118 
lb., plus separate gas tank and hoses. 2 cylinders, 
2-51/64-in. bore, 2-7/16-in. stroke. Piston displacement, 
29.97 cu. in. Propeller: 3-blade, 9-in. diameter, 10-in 
pitch. Top speed (calculated), 30 m.p.h 
Features: Battery ignition with built-in generator In 
tegral bailer. Non-pressurized fuel system with built-in 
fuel pump. Single-lever control for shift and throttle 
Comments on performance: This motor is similar to the 
Elgin 25 and the comments on that motor apply. One slight 
difference is the location of the high-speed adjustment—at 
the left side on the Scott, at the front on the Elgin. It is also 
worth noting that in Consumers’ Research's judgment there 
is room for improvement in the relationship between electri 
and manual start on this motor in respect to the intercon- 
nections involved. Max. speed, 23 m.p.h 


Wizard 25 Electric (Western Auto Stores) $490. This 
model was not tested but is believed to be similar to the 


Scott 25 





Dinnerware 


(The beginning of this article is on page 39) 


colored, but also soon becomes surrounded by a 
growing halo of discoloration. 

Some of the most beautiful dinnerware on the 
market is earthenware, and well-made earthen- 
ware is both strong and durable, and less fragile 
than thin china or porcelain. Spode earthenware, 
included in this study, gave a good account ol 
itself, overall, in tests to determine how dinner- 
ware will perform in service 

Because the clays are fired at a fairly moderate 
temperature, earthenware is well adapted to over- 
glaze and underglaze decoration Overglaze 
decorations are likely to have better colors than 
underglaze ones but are subject to far greater 
abrasion and wear be ause the overglaze decora- 
tions are right on the surface and so exposed to 
contact with cutlery and other dishes, as well as 
detergents. Overglaze decorations that will re- 
sist wear and action by dishwashing chemicals are 


being developed, and some new ones are claimed 


to be far superior to decorations of this ty pe used 
previously Underglaze decorations are more 
durable than overglaze ones, but the colors will 
likely be duller 

China and porcelain are terms applied to vitri- 
hed ware which is fired at higher temperatures 
than those used for making earthenware. Both 
are translucent, as can be easily observed when 
dishes are held against a strong light. ‘‘China’”’ 
differs from porcelain in both materials and manu- 
facture. It is made by a method similar to that 
used for making earthenware, but the first firing 
of china is at such a temperature that the body 
becomes a hard, non-absorbing, translucent mass, 
as it does not with earthenware. 

China is considered by some experts to possess 
a number of qualities that make it superior to 
porcelain for dinnerware. It has a tougher body 
which enables it to withstand the rough treatment 
often received in dishwashing and to resist shocks 
better. 

When porcelain dinnerware is made, the porce- 
lain body and the glaze are fired together until 
the ware is vitrified 

The glaze on porcelain dinnerware is more re- 
sistant to scratching than china glaze. Since it 
was fired with the body, it is less likely to crack 
under heat shock than china glaze, although few 
complaints of this difficulty are reported for 
either porcelain or china. 

Earthenware is more likely than vitrified to fail 
in dishwashing or when used for baking or heating 
foods than china or porcelain, because its glaze ts 


made to shrink a littl more than the body. 
Being “shrunk on,"’ the glaze is under tension and 
is thus likely to separate at tiny cracks as a result 
of sudden changes of temperature. Plunging a 
hot earthenware dish into cool water is likely to 
cause these tiny cracks, though some earthenware 
will withstand this test. A knife may also pro- 
duce fine surface cracks in the relatively soft 


glaze, though these may be invisible at first 


How to tell the difference 

How can you tell the difference between the 
wares? Many, many vears ago, the National 
Bureau of Standards suggested a very simple test 
for the householder to use, aside from observation 
of the translucency, lake a 
dish or cup with a spot that is chipped or broken. 


already mentioned 


Simply apply ink to the surface of the fracture; 
if the ink is absorbed and the ink spot cannot be 
washed off, the article is undoubtedly earthen- 
ware. Ink will not flow into the body of vitrified 
ware and for the most part can be washed off 
There is some difference between china and porce- 
lain ware in this respect, but the difference be- 


It's easy to tell the difference 


Vitrified dinnerware is transiucent. Earthenware is not. Vitri- 
fied ware will not be permanently stained by ink on a cracked 
edge; the ink can be washed off. Earthenware absorbs an ink 
stain, as can be seen at the right in the lower illustration. 
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Tests for resistance to impact and chipping 


A test for resistance to impact was made on al! brands of dinner 
ware in this study. The impact is applied by a weight swinging 
as a pendulum and striking the center of the plate. The test for 
resistance to chipping also given the ware tested is similar to the 
impact test, except that the hammer is 50 percent heavier (¢ 
ounces rather than 4 ounces), and the biows are struck at three 
different points on the edge of the dishes 


tween earthenware é | china or porcelai ! ware show) < ibsorption ol 7 percent or more 
marked is undesirable, not only on account ol its porous 

Differences between the glaze on porcelain and character, but also because such ware is subject t 
china are not readily distinguished, although “hair cracking” crazing The results of the 


porcelain lacks the brilliant high-luster surtace of thermal shock te bear out this view. It is 


china glaze, and if examined with a maynilyving interest to note that five ol the six brands that 


glass is found to have a surface similar in ap had moisture absorption greater than 7 percent 


ance to that of an egy shell gave poor to fair performance in | t for 
It is easy, however, to detect the difference thermal shock The exception i ‘ed gewood 

betwee! underglaze and overglaze decorations ware which had 11 percent absorptio1 but showed 

Just rub a finger over the dish. The outline of the no cracks or crazing as a result the therma 

decorative overglaze pattern can be plainly felt shock tests 

beneath the hinyver The underglaze decorated Moisture absorption of the earthe 


dish will be smooth tested was less than 7 percent except 


CR’s study the listi vs All samples of v 
negligible absorptior 


y . ‘RR > > <s Sey t wr . 
Consumers’ Research included in its present study Phe dishes tested 


as yy its buyers in twe . 
dinnerware which was found by its buyers 1 their performance is .e four tests 


large New York City department stores which indicate the over-all serviceabilit 


tedly, this limited the sele tion, especi to-dav use It is recognized, however, that 


< se ! ss if | ) | 
no ware was purchased unless it was aval often buy dinnerware for other reasons 


in “open ston kk” pattern Bre id ind 


fragility low resistance to my 
of the J/einrich dishes would | 
importance to sore purchasers would ippear 


, 
that most ol innerware tested would give 


plates were purchased when these were avail 


The selection included not only earthe 


American and foreign manutacture, 


ware ot both the “fine china” and “‘c: good service for ware of the respect 


“ohts . S . trom 50 “| . j 
weigh Price ranged irom oO ce Prices vive! are for bread ind 


each for a bread and butter plate except for the Wedgewood, for » 
. pr CU PeaUred, U 


. < } ts? 
In order to compare the qualities of the differ plates were salad plates. Listings 


> ’ ‘ eS PS <’ > oe ) } ° 
ent brands and t pr ( onsumer Research made hetic order withit the A 
four tests on the 15 brands for ] chipping resist 

ince, (2) impact resistance, (3) resistance to A. Recommended 


thermal shock (five repeated cycles of sudder Cerama-Stone Bv Laurel of Californi: 
change from a high of 400°F to room tempera- enware, coupe shape. Resistance to in 
ture), and (4) moisture absorption (percent to chipping, good; to thermal shock, fat 
moisture absorbed after several hours in water at ure absorption, too hig! 
the boiling point and water at room temperature Iroquois, Informal, Rosemary I rox 
lor some time, experts have agreed that dinner Svracuse 9) $1.30. China, coupe shap Resistance 


, 
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breakage by impact, chipping, and thermal shock, very 
good. One of two best in test overall. 

Noritake, Winton (Nippon Toki Kaisha, Japan; dis 
trib. Noritake Co., Inc., 212 Fifth Ave., New York 10) 
75c. Porcelain, rim shape. Resistance to impact, poor; 
to chipping, excellent; to thermal shock, fairly good 
glaze showed crack after fourth thermal shock cycle) 
Red Wing, Bobwhite (The Red Wing Potteries, Inc 
Red Wing, Minn.) 90c. Marked “hand painted, oven- 
proof."” Earthenware, coupe shape. Resistance to im- 
pact, very good; to chipping, good; to thermal shock, 
poor (showed crazing overall in fifth test cycle) 

Spode, Sorrento (Copeland, Great Britain) $2.29. 
Earthenware, rim shape, fluted. Resistance to impact, 
below average; to chipping and thermal shock, very 
good. 

Syracuse, Carefree, Blue Mist (Syracuse China Corp., 
Syracuse 1) $1.75. China, coupe shape. Advertised 
yvenproof and dishwasherproof. Resistance to impact, 
fairly good; to chipping, good; to thermal shock, very 
good One of two best in test overall 

Taylorton, Rose Sachet (/a\ylor, Smith & Taylor Co 
East Liverpool, Ohio) $1.10. China, coupe shape 
Labeled “Oven Proof, Craze Proof, Detergent Proof.” 
Resistance to impact, below average; to chipping, very 
good; to thermal shock, fair (showed crazing after first 


test cycle but was judged still usable after fifth) 
B. Intermediate 


Franciscan Whitestone Ware, Pink-A-Dilly (\lade by 
Toyo Toki Kaisha for Gladding, McBean & Co., 2901 
Los Feliz Blvd., Los Angeles 39) 75« Earthenware, 
coupe shape. Resistance to impact, fairly good; to 
chipping, poor; to thermal shock, fair (showed slight 
crazing at end of first test cvcle but was judged usable 
after fifth). 

Harkerware, Celesta Blue (Ihe Harker Pottery, East 
Liverpool, Ohio) 50c. Marked “Oven-proof, dishwasher 
proof.”” Earthenware, rim shape with gadroon detail 


Resistance to impact, good; to chipping, below average; 


to thermal shock, fairly good (showed no crazing until 
fifth test cycle, when several cracks and slight crazing 
were visible). Moisture absorption, too high 

Heinrich, Reverie (Heinrich & Co., Selb, Bavaria, 
West Germany) $1.98. Porcelain, modified rim shape 
(Grazie). Resistance to impact and to chipping, poor; 
to thermal shock, very good (showed no crazing marks 
ifter five test cycles) 

Johnson English Chippendale { Johnson Bros . I ng 
land) 54c. Earthenware, modified rim shape. Resist- 
ance to impact, below average; to chipping, fairly good; 
to thermal shock, poor (showed a spot in the first heating 
and cooling test, and some crazing at the end of the 
second; a crack appeared on the plate in the third test 
cycle) 

Poppytrail, Luaw (Metlox Mfg. Co., Manhattan Beach 
Calif.) $1.15. Earthenware, rim shape. Resistance to 
impact, very good; to chipping, good; to thermal shock 
poor (showed considerable crazing at the end of te first 
test cycle Moisture absorption, too high 
Vernonware, Tickled Pink (Vernon Ware Div., Met 
lox Mfg. Co.) $1.10. Earthenware, coupe shape Ad 
vertised as detergent proof, oven proof. Resistance to 
impact, good; to<« hipping, fairly good to thermal shock, 
poor (was slightly crazed at end of first test cycle, showed 
crack in third) Moisture absorption, too high 
Wedgewood, Avon Cottage (Wedgewood & Co., Ltd., 
England) $1 for salad plate. Earthenware, rim shape 
Labeled ‘‘all decoration under the glaze, permanent and 
acid resisting colors."’ Resistance to impact, fairly good; 
to chipping, below average; to thermal shock, very good 
(showed no cracks or crazing after five test cycles) 
Moisture absorption, too high 


Cc. Not Recommended 


Stangl, Fruit (Stang! Pottery Co., Trenton, N.J.) $1.50 


Resistance to impact, good 


Earthenware, rim shape 
to chipping, below average; to thermal shock, poor (was 
badly crazed after first test cycle). Moisture absorption, 


too high 


A test for resistance to thermal shock 


The dish at the left was heated in an oven at 400°F for one hour, 
and was then plunged into water at 80 degrees. This heating- 
and-immersion cycle was repeated five times. The bubbles show 
where the glaze has crazed. Illustrations above show failures in 
this thermal shock test. 
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@ OFF THE EDITOR’S CHEST 


To reduce appliance service problems, 


read the instruction book 


IF CONSUMERS would read directidns carefully be 

fore trying to operate a new appliance and if they 
would follow instructions in caring for it, they 
would have fewer repair problems. That is the 
view of service department executives of many 
big appliance manufacturers. There was a time, 
not so long ago, when complaints were loud that 
clear, simple instructions for operating complex 
household appliances were hard to find and that, 
even if manufacturers made such booklets avail 
able, dealers often failed to include them with 
a pure hase. 

That situation has improved considerably 
Manufacturers have grown increasingly aware 
that a homemaker whose new automatic washer 
has suddenly refused to handle a large pile of 
soiled « lothes is hardly a pont rd will ambassador lor 
the product. They have therefore gone to con- 
siderable trouble to develop understandable, 
li 
ances and what it takes to keep them operating 


satistactorily Now having produced and dis 


graphic instructions on how to operate their apy 


tributed such well-formulated directions, they do 
wish that Mrs 
follow them 


Homemaker would read and 


One manufacturer points out also that as 
washers become more automatic, they necessarily 
Instruc tion books not 


! 
ii Some cases they should 


become more complex 
only need to be read; 

be studied carefully if the machine is to afford 
dependable service, give maximum satisfaction, 
and perform all the functions built into it. Yet, 
in many cases ol reported failures, this manutac- 
turer's servicemen have noted that the instruction 
book will often be found to have been washed 
with the first load of clothes. 

Ace ording to a study made several years ago by 
one of the nation’s leading appliance makers, on¢ 
out of every five service calls did not involve any 
product defect and could have been avoided. In 
that connection, it is interesting to ponder the 
estimate of a well-known trade journal that, i 
1959, the total number of repairs on electric house 
wares was greater than in any other year. Ot 
course, it must be kept in mind that the number of 
electrical appliances in use increases daily. Never 
theless, the number and cost of repairs continue 
to mount, and the consumer constantly complains 
about the high cost of servicing his electrical and 
gas appliances. Repairmen have found that a 
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great many cases are due to abuse, and lack of 
proper care, such as using a fork or other shary 
instrument to extract a piece of toast from a 
toaster or filling an electric steam iron with tap 
water instead of distilled water. 

It is the view of experienced service executives 
that most women overload their automatic wash 
ers, thereby decreasing the maximum washing 
effectiveness and increasing the possibility of early 
need for servicing. To help improve the home 
maker’s understanding of the needs and poten 
tialities of her laundry equipment, the American 
Home Laundry Manufacturers’ Association is get- 
ting out educational literature explaining tech- 
niques of care and suggesting simple precautions 
to follow. It has issued a list of the common items 
that go into the wash, with their dry weights so 
that the homemaker will have some idea of what 
weight she is putting into her machine An eight- 
pound load, for example, which is the amount the 
average washer will handle best at one time, might 


include 2 double sheets (4 pounds ; 2 or 3 bath 


towels (1 pound), 3 pillowcases (1 pound), 2 men's 
shirts (1 pound), and 3 or 5 children’s dresses 
(1 pound). The full list may be obtained from 
A.H.L.M.A., 20 N. Wacker Drive, Chicago 6, Ill 

In order to get across the idea that home appli 
ances, like the family car, need proper care and 
maintenance as outlined in the instruction leaflet, 
some manulacturers are reported to be consider 
ing factory ‘‘use-training"’ clinics for retail sales 
people, who can then explain to their customers 
how to operate and care for an appliance to obtain 
maximum satisfaction and trouble-free use. Other 
manufacturers are contenting themselves with 
brightening up their instruction manuals with 
colored illustrations and cartoons There seems 
to be a general feeling that, since nobody wants 
to read, it will be necessary to give the consumer 
verbal instruction, at least on operating procedure. 
It is also suggested that the serviceman take the 
homemaker into his confidence on his first call and 
explain the main points of care and operation 

As the home becomes increasingly mechanized, 
knowledge of the correct and safe use of appliances 
should not be the sole responsibility of one person. 
Let the whole family make a project of studying 
the various instruction books provided. The man 
of the house who is a do-it-yourself expert can 
share his knowledge with a teenage son who may 





discover that he has an aptitude for mechanical 
diagnosis and repair that may open the possibility 
ola job opening after he has « ompleted his school 
ing. The teenage daughter will benefit by such 
instruction, particularly if she is likely to study 
home economics, and certainly it will be good 
basic training for her in running her own home 
in the future. Such group study will ease the 
burden of the homemaker who would otherwise 


have to wrestle with the problem alone. It is well 
to face the fact that there are just not enough 
servicemen likely to be available in the foreseeable 
future for the amount of prompt and expert atten- 
tion that some people would like to have. The 
do-it-yourself family is likely to find that a little 
preparation for keeping the household appliances 
in smooth continuous operation will pay off with 
respect both to comfort and economy 


White coating for built-up roofs 


THE suggestion has been made that a mixture of 
lime and white cement might be used as an inex- 
pensive means for coating a “built-up” gravel 
roof to give it good heat-reflection properties, in- 
stead of one of the rather expensive white heat- 
reflection paints discussed in the article in Con- 
SUMER BULLETIN (June 1957 

Built-up roofs made of layers of tar paper 
mopped with a liquid asphalt mixture and covered 
with gravel or crushed limestone are very popular 
in some parts of the country. To coat such a roof 
with special heat-reflecting paint would be ex- 
pensive, and the coating would need to be reap- 
plied probably in two or three years 

From such information as Consumers’ Research 
has been able to obtain on the subject, the lime- 
white-cement mixture would appear to do no 
harm to a roof made with either asphalt or coal- 
tar pitch. On the other hand, the hiding power of 
the mixture might not be all that would be de- 
sired, and staining of the white coating may occur, 
which will, of course, impair its heat-reflection 
value. It has also been suggested that without 
some kind of plasticizer, the coating will become 
hard and brittle and eventually crack and flake 
away from the surface 

Another problem, especially with level or nearly 
level roofs, is that in some locations accumulated 
dirt may begin rather quickly to interfere with 
the reflective properties of the white coating. In- 
formation at hand, however, does indicate that 
the method, in view of its low cost, may be well 
worth trying wherever summers are hot and heat- 
reflecting properties of a roof become important. 

The National Lime Association (925 15 St., 
N.W., Washington 5, D.C.) has a pamphlet on 
Whitewash and Cold Water Paints which includes 
one that uses a mixture of 25 pounds of white 
Portland cement and 25 pounds of hydrated lime 
in water, to be mixed as follows: 


he cement and lime should be added together in 
After thor 
\dditional 


dry form to about 8 gallons of water 
ough mixing, a thick slurry will result 


water should then be added until after further 
agitation the mixture resembles heavy cream wu 
consistency. Do not mix more than can be used in 
a few hours 


Note The above weight proportions are ap 
proximately equivalent to 1 part of cement to 2 
parts of lime by volume 

The pamphlet also suggests the addition of 1% 
to 2 pounds of titanium dioxide or zinc sulfide as 
opaque white pigments to improve the appearance 
of the whitewash when it is wet, as well as to help 
retain the dead-white effect for longer periods 


The National Lime Association refers to the 
practice of a Rochester, N.Y., textile products 
plant in spraying, each June, its 120,000 square 
foot roof with a waterproof whitewash, with the 
effect of lowering temperature in the factory by 
about 10 degrees in the hottest part of the day. 


It may be noted that white-coating a roof may 
help to reduce substantially the cost of air condi- 
tioning a home or one or more of its rooms. One 
source suggests that the cement-lime whitewash 
treatment can be applied successfully to asbestos 
shingle roofs (as well as to built-up roofs) and that 
the life of the asphaltic roof coating will be in- 
creased also, by the fact that it does not reach 
such high temperatures during hot summer 
weather. The same source (Mechanix Illustrated, 
July 1958) suggests the possibility of a five-year 
life for a two-coat application under Florida con- 
ditions, and notes that on a rough, pebbled sur- 
face an ordinary garden watering can [one with a 
perforated delivery outlet is meant, presumably} 
can be used if the paint is strained first. 


We shall be glad to hear from readers who have 
had experience with whitewashing of built-up or 


asphalt-shingle roofs, or who try the method after 
reading the present article. Any information re- 
garding lasting qualities of the coating in the ex- 
perience of readers in particular areas, its cost, 
and time required in application will be received 


with appreciation. 
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Phonogra ph Records 


Stereo records are indicated by the symbol (S 


ty of the recording 


Ple » Note 


retation, second to the hae 


> Bach: Double Concerto. Menuhi 
and Concerto in A Minor and Concertoin E M 
violin and conductor) with the Robert Maste 
Orchestra. Capitol SG 7210. $5.98. Here 
most moving violin music of the Bach era 
hin as soloist and conductor doesn t make the mo 
xd version of classics 
uunds, wher 
ther tl 


the over-all evaluation is a g¢ 
hin is a tireless worker, as his playing s 
repose would benefit Bach 

soloist would very likely impr 
fortunately, there 

2 and 3 of 


with clear 


betwee 
ments 
hle Concert 


Ss Beethoven: 
Creatures of Prometheu 


Symphony N 2 and ( 


Leipzig Gewandha 
under Konwitschny. Epic BC 1052. $5.98 

heard a more exciting performance of this ear 
preads the drama thick 


I have 
ly Beett 


symphony Konwitschny 
always keeps the piece n 
music can takeit. Round, pleasing recording 
S)Berlioz: Symphonie Fantastiqu 
monic under Monteux. RCA Victor LS¢ 
thoroughly French way of conducting 
program symphony. Elegance and grace prevail as they cd 
in Tchaikovsky's Symphony No. 4, which Monteux con- 
ducts on the new RCA Victor LSC 2369. No bombast for 
the sake of an effect. Broad, impressive sound. AA AA 
S)Brahms: Symphony No. 3 and Tragic Overture. Berlit 
Philharmonic under Maazel Deutsche Grammopho 
DGS 712010. $5.98 The best conducted Maazel record I 
have heard. It presents this 30 year old American in a 
favorable light. While the result ts different ! 
other versions in that it is an overly exciti 
sonal reading I like it at least the masterful 
The Tragic Overture seems rushed at the beg 
Wonderful playing by the orchestra and ri 
My off-center pressing wows a bit 
Pagliacci Del Monaco 
Molinari-Pradelli (3. sides 


1 side Londor 


woving at a rousing Cll] 


suffers 
like sonics 
s)\Leoncavallo: 
Tucci, et under 
Songs. Del Monaco (tenor 
$11.96. Leoncavallo'’s masterpiece is well performed, « 
ducted, and recorded. Del Monaco as Canio has a tendency 
to shout and sob, but on the whole his performance offer 
MacNeil as Tonio is full voiced, well 


Soirit 
pl ed 


drama, strength 
character lucci is appropriately coquettish 
direction. Lifelike recording with motion of singers about 
the stage t 


On side 4 Del Monaco sings in Neopolitan style 
such numbers as “Granada,” “O Sole Mio,” “‘Troba 
riga.”” 

Purcell: King Arthur Alan, Morise Harper 
Anthony, etc., under Lewis. 4 sides, L’Oiseau-Lyre SOI 
60008/9. $11.96. After you pass the opening chorus, the 
music of this ‘“dramatick opera” first produced in 1691 is 
delightful. Well performed with the exception of two 
principals. Richly recorded. Far better tha 
despite a few reservations nyone interested in 
Purcell should by all means get a companion 
release, Music of Purcell, on iseau-Lyre SOl 
60002 A AA 

Rachmaninoff: Symphony No. 2. Philadelphia Or 
chestra under Ormandy Columbia MS 6110. $5.98 
A melodic, romantic symphony, Ormandy has made 
one of his specialties The playing soars, the sound 
pleases AA AA 

S)Saint-Saéns: Symphony No. 3. Boston Symphony 
under Munch. RCA Victor LSC 2341. $5.98. Saint 
Saéns' instrumental masterpiece is a brilliant work, played 
too rarely. The score calls for an organ and two pianos, 
plus the full orchestra. The organ is remarkably effective 


AA 


iveraye 
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BY WALTER F GRUENINGER 


Ratings (AA 


pply first to the quality of inter- 


Most performances are available on both stereo and regular LP records 


qualifying it as a demonstration 
Munch conducts a dramatic, crisp performance 
tully realizing the potentialities of the score AA AA 

SStravinsky: The Firebird. ° London Symphony under 
Dorati. Mercury SR 90226. $5.98. The Firebird, because 
of its colorful score, has always served the man who wants 
Here is the latest demonstration 
disk—and it is terrific! Dorati does better with the bom 
bastic sections of this complete ballet than with some of 
the lyri A AA 

Stravinsky: /Petrouchka Minneapolis Symphony 
inder Dorati Mercury SR 90216 $5.95 One of the 
greatest pieces of ballet music of this century. Well suited 
to the clarity of good stereo recording, for Stravinsky 


in the stereo recordi: 
record 


to show off his hi-fi rig 


worked with less tonal blending than many composers and 
more with small instrumental groups. While this per 
tormance of the complete ballet does not fully realize the 
potentialities of the score, it is good Ihe engineers have 
succeeded admirably in spreading the sound between the 
two speakers, making it easy to spot the location of per- 
forming instruments. But the first violins are too close to 
the mike, distorting their sound in forte passages. A A 

S)\Folk Festival at Newport. Various Singers. Vanguard 
VSD 2053/4/5. $5.95 each. Recorded on location at the 
Newport Folk Festival, 1959. Performing folkmusic are 
such well-known artists as Leon Bibb, Martha Schlamme, 
Odetta, Sonny Terry, Cynthia Gooding, John Jacob Niles 
Earl Scruggs, and many others. For a cross section of 
what our folksingers are up to these days, it’s hard to beat 
this collection. Excellent recording A 

Jane Morgan Time (vocalist Kapp KL 1170 
There's clear articulation and a soothing, velvety 
ipart 1 
“My Foolish Heart, 
AA AA 


vocal group } 


ger's voice that sets her 
versary ‘The Sound of Musi 

and similar tunes. Very well recorded 

The Best of the Trapp Family Singers 

sides, Decca DXB 162. $9.96 Decca presents 32 songs 
by an Austrian group which fled to this country when 
Hitler's armies moved into their homeland he current 
“The Sound of Musi which I find 
Offered here, principally, are 
songs which the Trapps 


in this sin 


Broadway musical, 
dull, is based on their story 
short folk, religious, and American 
oncert srief instrumental interludes feature the 
Good recording, though a little hollow sound 
AA A 

S)Vive La Marche Detroit Symphony under Paray 
Mercury SR 90211 $5.95 Delightful! You'd hardly 
expect so many different effects from march music, but 
each composer has his way—as Paray makes clear. Selec 
tions range from “‘ Marche Hongroise”’ and ‘“‘Funeral March 
of a Marionette” to “‘La Marseillaise’’ and the “‘Coronation 
March.” Wide range, good directional stere 
recording. Comparison with the mono disk reveals good 


mono sound, but more constrictior AA AA 


Sing in ¢ 
recorder 


ing 


The American Society, presenting Concerts in the Home 
under the direction of Daniei Saidenberg, has released six 
disks of 17th and 18th century mus The players are 
expert, selected from the pool of outstanding musicians in 
the New York area, plus some set groups and soloists. The 
recording of both stereo and mono disks is smooth and 
wide range but the stereo sounds fuller. It is difficult to 
pick favorite disks from so many fine ones, but | enjoyed 
particularly the Claremont String Quartet's playing of 
Mozart's Hunt Quartet; Haydn's Quartet, Op. 76, No. 5, on 
SAS 1005; and the Telemann Don Quixote Suite, played by 
the Saidenberg Little Symphony on SAS 1002. The disks 
sell for $4.98 in mono, and $5.98 in stereo American 
Society, 1650 Broadway, New York 19, N. ¥ 





Ratings of Current Motion Pictures 


THIS SECTION aims to give critical consumers a digest of opinion Descriptive abbreviations are as follows 
ade—adventure 
a biog— biography 
picture trade press, leading newspapers and magazines—some 17 o-win eater (Anecn. Basten Te 
different periodicals in all The motion picture ratings which follow Warner Color, et< 
I 

car cartoon 

com—comedy 


from a wide range of motion picture reviews, including the motion 


thus do not represent the judgment of a single person, but are based 


on an analy sis of critics’ reviews cre—crime and capture of criminals 
doc—docu mentary 

The sources of the reviews are dr—drama 
Boxofiice, Cue, Daily News (N. Y The Exhibit e int Estimates of fan—tantasy 
Current Motion Pictures, Motion Picture Herald utsonal on of Decency, New York hist—tounded on historical incident 
Herald Tribune, New 1 The New Yorker aren igasin Release of the mel—melodrama 
DA. R. Preview Commit wer and Ratings by the Protesta tion Picture Coun 
The ; > 1 


1 Tabict, Time 


mus—musical 
mys mystery 


The hgures prec eding the title of the picture indicate the number nee—dramatisation of a novel 
f critic I ig ts of its entert nt lene ‘ rom—romance 
" cnitics whose judgments of its entertainmen values warran a tog 


rating of A (recommended), B (intermediate), or C (not recommended soc—social-problem drama 


Audience suitability is indicated by “A” for adults, ““Y"’ for trav—travelogue 
wor—dealing with the lives of people in wartime 


oung people (14-18), and “C”’ for children, at the end of each line nne—wastern 


Adventures of Huckleberry Finn.dr-« . 2 Cossacks, The (Italian) hist-dr-c AY( 
All the Fine Young Cannibals 4 $ Counterplot mys-mel AY 
Amazing Transparent Man, Crack in the Mirror 
The Crazy for Love (French) 
American in Salzburg, An $ Cuban Rebel Girls war-dr 
(German)... war-com-< 
Angry Island (Japanese) soc-dr-c AY } Dangerous Age, A mel A 
Angry Red Planet, The , Dog of Flanders, A com-c AY( 
Atomic Submarine war-dr . } Dog's Best Friend, A cri-mel AY( 
3 Drunken Angel (Japanese) dr A 
Babette Goes to War (French)... .com . 
Battle Flame war-dr 4 Easiest Profession, The (French)..com A 
Battle of the Sexes, The (British). .com . Electronic Monster, The 
Beast from a Haunted Cave cri-mel . (British) mvys-mel 
Beatniks, The é 2 Enemy General, The war-dr , 
Because They're Young wf 2 Escape from Terror mys-mel-c A 
Behind the Great Wall “¢ Expresso Bongo (British) dr, 
Ben-Hur ; 
Big Chief, The (French) i 5S Female, The (French) dr A 
Big Jeeter (Italian) y : Ferry to Hong Kong (British). .mel-c A) 
Big Night, The dr 4 2 Five Bold Women wes-c A 
Black Orpheus (French “A ; Five Branded Women 
Blitzkrieg (German) war-doc / Italian) war-mel A 
Blood and Steel war-dr AY( } Flying Fontaines, The mel-c AY 
Bluebeard’s Ten Honeymoons Four Fast Guns cri-mel A 
(British) cri-mel . 3 Flame Over India (British) adv-c AY( 
Bobbikins (British) com AYC 3 2 From the Terrace nov-c A 
Boy and the Pirates, The adv-c AY( 5 Fugitive Kind, The dr A 
Bramble Bush, The 
Breakout (British) 
Bridal Path, The (British 
Broth of a Boy (Irish) com 4 


A 
A 
) 
A 


— WW we th 


>-rnwe wn 


Nh 


_ 


Gallant Hours, The war-dr A) 
Gangster Story soc-mel A 
Gazebo, The com A 
Gene Krupa Story, The mus-biog A 
Campbell's Kingdom (British). mel-c AYC $+ Get Outta Town cri-mel A 
Can-Can mus-com-< } Girlin a Mist, A (Japanese) dr A 
Carmen Comes Home (Japanese).com Girl on Death Row, The soc-dr A 
Carry On, Constable (British) Glen Miller Story, The 

Carry On, Nurse (British) (reissue) 

Cash McCall Gunfighters of Abilene 

Chance Meeting (British) crt-mel-¢ Guns of the Timberland 

Chasers, The (French) dr 
Cine Ballets de Paris (French) .doc-« 
Circus of Horrors (British) Hell Bent for Leather 


College Confidential Heller in Pink Tights 
Comanche Station ”S- F Hercules Unchained (Italian) adv-« 


Come Back, Africa 4 Holiday Island (Italian) dr-« 
Conspiracy of Hearts (British).wor-dr AY } Home from the Hill 


a 


Heaven on Earth 


~ 
. o> » *& > > 
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Human Condition, The 
(Japanese) 
Hypnotic Eye, The 


I Passed for White 

I Was On Death Row 

I'm All Right, Jack (British 

In the Wake of a Stranger 
(British) my 

Incredible Petrified World, The 


Jack the Ripper (British 

Jailbreakers, The 

Jazz on a Summer's Day... mu 

Jet Over the Atlantic 

Journey to the Center of the 
Earth 

Jovanka and the Others 


Key Witness 
Kidnapped 
Killers of Kilimanjaro, The 


Last Voyage, The 

League of Gentlemen (British 
Lesson in Love, A (Swedish 
Little Rascals Varieties 

Love Specialist, The (Italian 


Malaga 

Man on a String 

Masters of the Congo Jungle. .d 
Mating Urge, The 1 
Men Who Tread on the Dragon's 


Trail, The (Japanese) war-dr 


Mischief Makers, The (French) 
Missile to the Moon 

Monika (Swedish) 

Mountain Road, The 

Mugger, The 

Mummy, The (British) 

My Dog, Buddy 


Never So Few 

Never Take Candy from a 
Stranger (British) 

Nightfighters, The 

Noose for a Gunman wes 

Nude in a White Car (French). my 


Oklahoma Territory 

Once More With Feeling 

One-Eyed Jacks 

Operation Amsterdam 
(British) mys 

Our Man in Havana (British) 


Pay or Die 

Platinum High School 

Please Don't Eat the Daisies 

Poacher's Daughter, The 
(Irish) 

Pollyanna 

Portrait in Black 

Pretty Boy Floyd 

Prime Time, The 

Private Lives of Adam and Eve, 
The 

Private Property 

Proper Time, The 

Pull My Daisy 

Purple Gang, The 

Pusher, The 


Rat Race, The 
Raymie 
Reach for Tomorrow 
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iy A 
war-dr A} 


ivyc 


1 


~ Te ww we 


ee me Ge OO Ge Gs 
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Rhapsody of Steel doc-< 
Rise and Fall of Legs Diamond, 
The 


Savage Eye, The 
Savage Innocents 
Scent of Mystery 
September Storm 
Seven Thieves 
Sexpot Goes to College 
She Was Like a Wild 

Chrysanthemum (Japanese) 
Sign of Zorro 
Sink the Bismarck 

(British) war-dr AY( 
Sins of Youth (French) dr 
Skyscraper ; doc-t 
Snow Queen, The (U.S.S.R.)..car- 
Solomon and Sheba hist-dr-« 
Song Without End mus-biog-« 
South Pacific mus-dr-« 
Speaking of Murder (French)... cri-dr 
Storm of the Pacific, The 

(Japanese) war-dr- 
Story on Page One, The dr . 
Stranglers of Bombay mel 
Suddenly Last Summer dr . 
Summer of the 17th Doll (British). dr . 
Subterraneans, The mus-com- 
Sword and the Cross, The 

(Italian) 


Tall Story 
Teenage Zombies 
Terror is a Man 
Third Voice, The 
13 Fighting Men 
39 Steps (British) 
This Rebel Breed 
Threat, The 
Three Came to Kill 
Three Murderesses (French- 

reissue) 
Tiger Bay (British) 
To Live (Japanese) 
Toby Tyler 
Too Soon to Love 
Touch of Larceny, A (British)... com 
Trial of Sergeant Rutledge, 

The ; war-dr-c A 
Twelve Hours to Kill cri-mel AYC 
Twelve to the Moon sci-mel AY( 


war-dr-< 
mys-mel-¢ 


Under Ten Flags (Italian) war-dr . 
Unforgiven, The wes- 


Valley of the Redwoods 
Vice Raid 

Virgin Island (British) 

Virgin Sacrifice 

Visit to a Small Planet 


Wake Me When It's Over. .war-com-c A} 
Wasp Woman, The cri-mel A 
When Comedy Was King com AYC 
Who was that Lady? com A 
Wicked Go to Hell, The (French)... dr A 
Wife for a Night (Italian) A 
Wild River, The -c AY 
Wind Cannot Read, The 

(British) 
World of Apu, The (India) 
Would-be Gentleman, The 
Yesterday's Enemy (British)... war-dr 
Young Have No Time, the 

(Danish) dr . 





The Consumers’ Observation Post 


(Continued from page 4) 


TRADING STAMPS are not free, as some people think The cost of their 
redemption is added to the prices consumers pay for food and other mer- 
chandise or services. According to one trade journal, supermarket opera- 
tors have increased prices by two or more percent to cover the cost of the 
stamps. The one big chain grocery organization that has refused to 
follow the leader in this phony "something for nothing" deal is the Great 
Atlantic & Pacific Tea Company. 


> * * 


THE PRICE OF COFFEE has taken tumble in recent months. New adver- 
tising campaigns are being devised to get people to use it in greater quan- 
tity. One of the difficulties the trade wants to overcome is the home- 
maker’s current habit of getting 62 cups from a pound. Some 15 years back, 
only 45 cups of what was considered a good brew were extracted from a pound 
of roasted ground coffee. Then prices shot through the roof to something 
like $1.18 a pound, and consumers decided to economize by watering their 
morning beverage. Now, with coffee down to the lowest point in a decade, 
the roasters are pushing for a stronger brew 


REMEMBER THAT BATTERY ADDITIVE, essenti y Epsom and Glauber salts, 
that would, according to its advertisins laims louble and triple the 
life of your car’s battery"? The National ’ Standards after ex- 
tensive tests found the product without merit In spite of this painstak- 
ingly developed scientific evidence, the Federal Trade Commission declared 
itself impressed with the testimonials of satisfied users of the product 


and dismissed the complaint of misleading advertising against AD-X2, as the 


product was called. Its maker subsequently sued the Federal Government for 
more than two million dollars for damages, but the 

trial. Currently Battery AD-X2 is being advertised as "Government Tested 
and Proved" with favorable testimonials from U.S. Senator John Sparkman 

of Alabama and [former] U.S. Secretary of Commerce, Sinclair Weeks. The 
Federal Trade Commission has again issued a complaint of false, misleading, 
and deceptive claims, charging that "the produ has not been proved before 
the FTC, tested or approved by the Commission, or approved after tests by 
any Federal agency as represented." It » interesting to see how well 


The fakir can't charm the money out of your wallet 

If you subscribe to CONSUMER BULLETIN. 

Each month it will bring you essential infomation that will enable 
you to make a wise expenditure of $1 to $1,000, from Hoor wax to 
home appliances 

The big 224-page ANNUAL Bulletin provides an impressive array 


of money-saving facts and buying information. It is a conveniently- 
indexed summary of previous reports on products, and presents much 





new material as well 


Place your order now so that we may send you @ copy as soon as it is off the press 
in September. You will find e handy order form on the next page. 


CONSUMER BULLETIN JUNE 1960 37 





the Commission makes out this time In the previous fracas, the head of 
the National Bureau of Standards was suspended for a time for daring to 
question the efficacy of this haumaturgical product and the value of the 


pile of testimonials from i satisfied users. 


* . * 


ALLERGIES TO CER > AND DRUGS are a quent cause of mouth 
ulcers According chocolate and nuts are common offend- 
ers Antibiotic drugs, urticularly penicillin and streptomycin, are also 
responsible for jitor reports that contact burns causing 
local ulcers h aspirin, chloroform, and codeine prepa- 
rations s we have reported previously, carbonated beverages and various 
foods containing citric aci hav F 


i have been held to be another cause of canker 
sores 


SELECTING SHRUBS AND PLANNING LANDSCAPING around the home, give a 
to making the yard an attractive place for birds. In an interest- 
u the University of Wisconsin Extension Service 
i son point out that landscape .plant- 
they provide safe nesting sites and 
and nectar Spruce, white cedar, 
ng cover and winter shelter 
fruit in early summer that is 
ind Spike Hawthorn provide 
shrubs that are of particu- 
lifferent sections of the 
obtained from any state 


V to stand in metal containers has 
of the incidents, the containers used 
ined copper pitcher. n the third 

ron containé is used. California State Department of 
Health he drinks were allowed to stand in these metal con- 

-y reports showed the presence of copper in 
the third, sufficient to produce gastro- 
ls who drank the beverages. The De- 
for mixing fruit juice beverages should 
nchipped enamelware. 


tainers for some 
the first two ic in 
intestinal symptoms in the individua 
partment warns that se 
be of glass, plastic, 
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Dinnerware 


IN MANY WAYs, today’s bride has a much wider 
choice of dinnerware than did het vyrandmother 
or even her mother Not only are the wares ol 
more American manutacturers available to her, 
but there are also many stvles of imported dinner- 
ware from which she may choose. Japanese, 
Bavarian, English, French, and even Portuguese 
imports, all provide a considerable number of 
types and patterns to be found in department 
stores and specialty. shops 

here is, of course, still a large market for the 
beautilul but CXpcnsive true china whi h makes 
an attractive formal table setting Its high price 
(some brands are priced as high as $9 tor a bread 
and butter plate) and its delicacy, however, re 
strict its use to the more decorative tunction to 
which its beauty entitles it (sold- and platinum 
decorated china belony in this category, for there 
is no way to make gold and platinum decorations 
resistant to the kind of wear (and mechanical 
dishwashing) that dinnerware ts likely to get in 


evervday use in today’s homes 


Japanese dinnerware 

Japanese dinnerware has been a competitor of the 
American ware lor sé veral years, and the steady 
yrowth ol the Japanese imports is now beginning 
to be apparent in the large number of patterns 
that are available in retail stores A real con- 
tributing factor to the new marketing situation ts 
that some American manufacturers, faced with 
the problems of rising labor and materials cost 
and competition trom toreign imports, are tying 
up with Japanese manufacturers of china. Glad- 
ding, McBean & Co., makers of the well-known 
Franciscan brand of dinnerware, for example, have 
made arrangements with at least two Japanese 
manufacturers, Nippon Toki Kaisha and Toyo 
loki Kaisha, to have them manufacture dinner 
ware according to the specifications set by the 
American firm. Franciscan Whitestone Ware made 
by Tovo Toki Kaisha for Gladding, McBean was 
found by CR’s shoppers in a New York City de- 
partment store and is included in the present 


study 


American casual china 


It is to meet this kind of competition that a num 
ber of American manufacturers have brought out 


casual” or “family” china. Some of the better 


Carefree by Svracuse China: 
Homer Laughlin’s 7riumph; Harker’s Shellridge; 
lavlorton by Tavlor, Smith & Tavlor: 


China by Franciscan; 


known brands are 


Family 
Jackson Internationale’s 
Contempri; Informal by lroquois; Red Wing; and 
Caribe's Riviera Casual. Family china is medium 
weight and decorations are sealed in the glaze 
or they are under the glaze Family china ts 
designed and manutactured to withstand hard 
daily use Most of it ts yuaranteed, and demon 
strations customarily show it be my used for bak 
ing and with dishes being warmed in an oven 


Like other china, it ts translucent 


Kinds of dinnerware 


It may help a new bride in making her selection 
to remember that for all practical purposes there 
are two general classes of white tableware (1) 
earthenware, a term that is used to describe all 
dinnerware that is not completely vitrihed, and 
(2) vitrihed ware. Ot the latter there are two 
kinds, china and porcelain (these two terms are 
sometimes used interchangeabls 

Earthenware (sometimes called whiteware) 1s 
possibly the easiest to classify and identify 
Earthenware has a porous body covered by a 
bright glaze. It is not translucent, but is opaque 
to the strongest light. When the glaze is chipped 
or cracks develop, earthenware will absorb liquid 
The chip or crack will then not only become dis 


(Continued on page 29) 
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Electric hedge clippers 
Black & Decker Hedgemaster 
Disston Skil 


Trimmer Boy 


Refrigerator-freezer combinations 


Electric and gas models 


Women’s half slips 


COMING 


Mercedes-Benz 190 


IN FUTURE 


BULLETINS Slide projectors 


Anscomatic 
Bell & Howell Headliner 
Grafiex Constellation Mark II 


Sears Tower Automatic 


Electronic flash guns 
FR 150 Metz Mecablitz 103 
Graphlex Strobomite Multiblitz Color SL 


Heiland Futuramic Strobonar Ulitrablitz Mono Jet 
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